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With a wall this beautiful,
of course you have to pay for it.

Under $25 a gallon, as a
matter a fact.
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Price per gallon. Varies by sheen.
Results based on Glidden High Endurance® and
High Endurance® Plus across all sheens.




~ HouseBeautiful

COLORS
FOR NOW!

Straight from our editors: a cheat sheet
for the It hues of the season.
Jump in and pick your faves for an easy,
instant, of-the-moment update!
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You can't put a price tag on
making a great impression.

But if you had to, it would
be under $25 a gallon.

Price per gallon. Varies by sheen.
Results based on Glidden High Endurance® and
High Endurance® Plus across all sheens.
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INDIGO

There’s a reason this ebullient
blue is a perennial favorite.
It’s practical, versatile, and
impossibly chic all at once,
equally winning rendered in
hand-dyed cloth orslick

ishes. Whetherregal or
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l..ONDQN

¥ B

i §
3 Free Kl Lacer-omss,
- ne-Ate !

ZassSSoNe)

1. PfaltzgraffDolce 2. Shibori Outdoor | 4.AzureBone 6.Stardust Sofa
Dinnerware Set FabricIn Indigo. Mosaic Box By Tozai. $6,250. se-london.com
In Cobalt. $70 for 16 Through a designer. In Design No. 1. $63. 7.Charlotte Street
pieces. pfaltzgraff.com pindler.com burkedecor.com Hiball Glasses $30 for
3.Stardust Knot 5.Nail Lacquer two. katespade.com
Necklace $199. In Giddy Kipper. $15.
swarovski.com butterlondon.com
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Scored better than paints
costing $50 a gallon or more
in an independent test.

Now you can see why.

Glidden Very Berry

_L; F D] } \ _1?; ) Price per gallon. Varies by sheen.
= Results based on Glidden High Endurance® and
High Endurance® Plus across all sheens.



A luscious spectrum
of pinks, these sweet shades
look best in bunches.
Onwalls, the charmed hues
cast a seductive, rosy
glow—feminine, but not girly.
As an accent, the pop
of color brings a cheerful note
to any nook. Warm
and pretty berry colors brim
with breezy confidence.

1. Watercolour 3. Holla Perforated 5.ShiboriSquare 7.Palampore Blossom

Plate In Pink. $80. Pump By Dianevon Pillow In Plum. $64. Wallpaper In Pink/Red.

bonnieandneil.com Furstenberg. In New Berry. arhaus.com $615 perroll. soane.co.uk

2.Rebel Champagne $325. nordstrom.com 6. Phyto-Lip Gloss 8. Paige Round

Flutes In Blush. $50 4. Cherries Jubilee In Pink. $57. sisley- Back ChairIn Fuchsia.

each. waterford.com Paint 84RR13/471. paris.com $400 for two.
glidden.com worldmarket.com
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Glidden Clay Bisque
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Results based on Glidden High Endurance® and
High Endurance® Plus across all sheens.




Our search for thejust-right
neutral ends with this lustrous
hue. Its frosty elegance is
refined and restful in daytime
and casts an enchanting
backdrop for candlelit
evenings. Shapely pieces in
mineral tones are lovely
against a sea of white, while
metallic accents glimmer
in bright rooms.

In Gray.
70YY 72/041. glidden In Moonstone. $3 per piece. pierl.com
.com $475. anzie.com By Mitchell Gold +

Bob Williams. $1,470. By KitchenAid. In
In InNo.894. Througha mgbwhome.com Medallion Silver. $550.
Frosted Willow. $55. designer. zimmer-rohde williams-sonoma.com
madewell.com .com $20. cb2.com
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Glidden

| - .
| HGH ENDURANCE

Price per gallon. Varies by sheen.
Results based on Glidden High Endurance® and
High Endurance® Plus across all sheens.

above with your HB
Connect APP for
more great color
ideas from Glidden.




Glidden® Paint. Scored better than paints
costing $50 or more, in an independent test.

Available at Walmart >/<

The smarter way to WOW.™




(SETTING HAIRCOLOR YOU LOVE IS AN INVESTMENT
IT DESERVES OUR UTMOST CARE :




; FVERPURE

SULFATE-FREE

. _ KEEP THE COLOR YOU LOVE
L:OREA ! PURE FOR UP TO 32 WASHES

pALR EXPERIEY B ANTI-FADING SHAMPOO AND
" o CONDITIONER PROTECT COLOR

B SULFATE-FREE FORMULAS
WITH RICH LATHER AND ROSEMARY
BOTANICALS RESPECT EVERY STRAND

PURE RESPECT FOR YOUR HAIR

Visit SulfateFreeShampoo.com

Because you're worth it.

LOREAL®
PARIS
HAIR EXPERTISE

@2015 L'Oréal USA, Inc.
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THE ART OF WINDOW DRESSING"

Well-designed window fashions do more than simply cover a
window. Light control, energy efficiency, and automated lifting
systems are just some of the innovations that enhance the
beauty of every room, every day. Lifetime guarantee.

Be visually inspired, explore our interactive design features and
find the style to express your vision at hunterdouglas.com.

HunterDouglas
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Tailored to Last
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“Color should be a sensory
experience, one with
complexity and nuance.”

AMANDA NISBET

Features
82 92 100 110 120
ALL AROUND THE FIRST SIMMER, A WARM EMBRACE A SUNNY FORECAST LOVELY LIVES HERE
COLOR WHEEL THEN CHILL Interior design by Interior design by Interior design by
Interior design by Interior design by Bruce Shostak Palmer Weiss Nathan Turner
Catherine Brown Ramsay Gourd INTERVIEW BY INTERVIEW BY INTERVIEW BY
Paterson INTERVIEW BY DOUGLAS BRENNER ALICE GORDON DAVID A. KEEPS
INTERVIEW BY CHRISTINE PITTEL
LISA CREGAN

COVER PHOTOGRAPH BY MIKI DUISTERHOF

HOUSE BEAUTIFUL

Continued on page 12 >>
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Beyond the Page

<< Continued from page 10
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OURNEWEST BOOK!

Pink celebrates this beloved
hue through breathtaking
rooms, charming details,
and wisdom from top
designers—and fellow pink
lovers. Scan the cover at left to
buy it (Hearst Books, $25).

UNLOCK BEHIND-THE-
SCENES VIDEOS

AND SPECIAL CONTENT
VIEWABLE ON
SMARTPHONES WITH

IT'S FREE IN THE ITUNES
APP STORE AND

ON GOOGLE PLAY FOR
ANDROID DEVICES!

COLORS FORNOW!
Find new ideas
from Glidden by
scanning the back
of our booklet
ingide the cover.

KITCHEN OF THE MONTH
Scan the photo to pin
any of the kitchen images to
your Pinterest board.

]

Scan the photo to comment on

72
COOKBOOK

Scan the book to buy
Rome on Amazon.

RATIE =% GIANCAILO CALDESI

ROME

)

18
EDITOR'SLETTER

Scan to see awelcome
video from Sophie.

JOHN BESH’S KITCHEN

this month’s recipe.

saNnEsEREEE

DESIGN BOOK
Scan the book
to buy Modern Mix
on Amazon.

NEXT WAVE
Scan to
hear more
from
designer
Caleb
Anderson.

VISIT US AT HOUSEBEAUTIFUL.COM FOR MORE!

facebook.com/housebeautiful

HOUSE BEAUTIFUL

twitter.com/housebeautiful

pinterest.com/housebeautiful

®

instagram.com/housebeautiful

TS EASY

CONNECT

DOWNLOAD

House Beautiful
Connect foryour
mobile device.

HOLD
your device four
tosixinches above
the page and let
your camera focus
anywhere on the
designated image.

WAIT
for the chime,
and your browser
will open.

SCAN THE IMAGE
WHEN YOU
SEE ONE OF
THESE ICONS

FOR VIDEO

MORE CONTENT

ENTER CONTEST

UPLOAD PHOTOS
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WHA
COLOR LAST

MOVED YOU?

“The Margot
Tenenbaum-inspired
combination of
sable, powder pink,
and loden green at
Alessandro Michele’s
fall 2015 premiere
collection for Gucci.”

Melissa Colgan

“The loud, happy
pink of my three
sprawling hydrangea
bushes this summer.”
Lillian Dondero

“The zingy, exuberant
mix of lime and
seafoam green at
a kids-party space in
Brooklyn—it felt very
1973, and also like a
Caribbeanvacation.”
Suzan Sherman

“On a shoot at Great
Guana Cay in the
Bahamas, I saw a

sunset after a rainstorm
that was lavender and
vibrant pink with
stripes of gold. Almost a
religious experience!”
Doretta Sperduto

CUSTOMER SERVICE
For change of address and subscription inquiries, please visit

o m,‘%
service.housebeautiful.com "f S
or write to Customer Service Dept., i 5
HOUSE BEAUTIFUL, %b
s

P.0. Box 6000, Harlan, IA 51593
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UNLOCK MORE CONTENT WITH HB CONNECT!
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Benjamin Moore’

Paint like no other.”
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From Our Editor
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SCAN SOPHIE’S
PHOTO TO HEAR
MORE FROM HER

Latest color crush: My new
Waterlilies rug by Carrier
and Company for Studio Four
(above) with my russet red
Kravet sofa fabric (above left)
and Farrow & Ball Brinjal walls
(top). At left, an inspiring fan
deck—Kathryn M. Ireland pairs
herfabrics with C2 Paint.

A FRIEND WHO’S ABOUT TO renovate her
Iowakitchen e-mailed me questions and men-
tioned, “Iwantit all white, I think. Debating
some gray.” I had tolaugh. Though I had surface
materials and floor-plan pointers to share, I
didn’t have much to say about white—neutrals
are not my strong suit.

Theidea ofliving with white walls, or white
sheets, is alien to me. It’s as much a departure,
Iimagine, as my aubergineliving room (at left)
would be to my friend. But there you have it:
Our comfort levels with color are very personal.

IgrewupinaTechnicolor Dreamcoatofa
house where anything that was white was sim-
ply inthe queue to be painted. At13, deepin
the throes of teen angst, I chose café au lait for
my bedroom walls, probably to peeve my mother.
Itwould be my first and last neutral to date.

Saturated hues make me feel at home. I sel-
dom wear white or black (even my mascara
is brown), gravitating toward autumnal colors
in my wardrobe and inlife. But I recognize
the shred of fear in my decisions. To cherry-pick
ivory or dove from the vast range of whites is
more challenging to me than choosing between
moss and lichen. I'm sure there will be a chapter
in my domesticlife for the confidence of whites.
You'll be the first to know when it happens!

And sothis Color Issue is our way of coaxing
readers out of their color security blankets.
Designers are often quoted as saying they con-
sider grass green, sky blue, and even bright
red aneutral. It's nonsensical. Oris it? Aneu-
tralis a hue that plays nicely with others, one
that’s as pleasing tomorrow (and next year) as
itis today. There’s a whole fan deck out there.
Why limit yourselfto a few pages?

What’s your go-to hue? Instagram or Tweet
@sophiedow with #myneutral. I can’t wait to see!

Sophie Donelson, EDITOR IN CHIEF

SOPHIE@HOUSEBEAUTIFUL.COM
@SOPHIEDOW

Inspired by June!

Readers interpreted our
June cover, sketched by
design director Eleftherios
Kardamakis (top) and styled
by Melissa Colgan. Artist
Chuck Fischer painted the
tableau; @ericamartonceleb
manicurist, @dear_kcs,

and @lauramueseler Insta-
grammed it!

PHOTOGRAPHER FRANCESCO LAGNESE (PORTRAIT) FASHION STYLISTJENNIFER SMITH HAIR AND MAKEUP

JACQUELINE COOKSON TOP AND SKIRT AGNES B. NECKLACE DINOSAUR DESIGNS
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ONE-TWO-FREE® JUST GOT MORE PERSONAL.

Buy any range or any cooktop, plus any wall oven, and we'll give you a FREE dishwasher. Add selected refrigeration to your purchase and we'll now give you the
freedom to personalize your kitchen with more FREE products or upgrades than ever before. From cooktops to refrigerators to wine coolers, you can choose from a
suite of our premium products to create countless combinations, all of which mean a savings of up to $6,097 toward your dream kitchen.

VISIT YOUR LOCAL DEALER

*PROMOTION VALID ONLY ON SELECT THERMADOR MODELS. TO BE ELIGIBLE FOR THE FREE APPLIANCES OFFERED IN THIS PROMOTION, ALL OTHER APPLIANCES MUST BE PURCHASED AT THEIR REGULAR PRICE, IN
ONE ORDER, AND AT THE SAME TIME. PRODUCTS MUST BE PURCHASED AND DELIVERED DURING THE PROMOTION PERIOD OF JANUARY 1, 2015 THROUGH DECEMBER 15, 2015. NO SUBSTITUTIONS WILL BE ALLOWED.
PLEASE SEE SALES ASSOCIATE FOR COMPLETE DETAILS.

©2015 BSH HOME APPLIANCES CORPORATION. ALL RIGHTS RESERVED. 15TH016-04-119836-4



HOT OPPORTUNITY. COOL PRIZES. *
Enter our Thermador Sweepstakes for your chance to win great prizes! Thermadnr

THERMADOR.COM/WIN REAL INNOVATIONS FOR REAL COOKS®



PHILLIP JEFFRIES

LACQUERED RAFFIA WALLCOVERING

WWW.PHILLIPJEFFRIES.COM
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PRODUCER CATHERINE LEE DAVIS PHOTOGRAPHER TREVOR TONDRO INTERIOR DESIGN SHEILA BRIDGES

COLOR

Color Crush . Paint . Palette

Persimmon

Pluck from this spectrum of spicy orange hues to
deliver autumnal warmth and unexpected
sophistication to your space—or your wardrobe.

HOUSE BEAUTIFUL 23



COLOR

|[COLOR CRUSH]

Persimmon

B
.
E?'.

1. Grace Chair

In Keegan Coral. $1,898.
ethanallen.com

2. TasmaniaLinen

In Corail. Through
adesigner. www.pierre
frey.com

3. Lipstick

In Casablanca. $27.
narscosmetics.com

4. Little Greenwich
Hanging Sconce

In Knockout Orange.
$1,395. oomphonline
.com

5.Victory of the People
Aztec Wallpaper

In Bergamot/Platinum.
$195 perroll.
harbingerla.com

6.Jay Street Gantha
Pillow

In Cayenne. $44.
westelm.com

7.Three Clay Planter
$160 for 8” dia.
helenlevi.com

8. Terro.Cotto Cast
Iron Pot

In Paprika. $100.
cucinatavola.com

9. Marley Throw

In Pumpkin Orange. $40.
crateandbarrel.com

10. Sabrina Chair

In Orange. $129.
roomandboard.com

11. Samarkand
Dinnerware

In Mandarin. $64 for
salad plate; $116 for buffet
plate. villeroy-boch.com
12. Gaston Octagonal
Ottoman

In Basket Case Tangerine.
$1,725. crlaine.com

e anbgis

24 HOUSE BEAUTIFUL

PHOTOGRAPHERSTUDIOD: 2,5,6,7,9,11
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COLOR

HERITAGE RED PM-18
BENJAMIN MOORE

“Using a bright red for
ahome office can be adar-
ing feat. Butto me, the
color personifies passion,
energy, and creativity.

I recently lacquered the
walls ofa home office/
library in this powerful
crimson and loved the
result. It stimulates the
senses to be especially
imaginative.”

BRUCE BIERMAN

HOUSE BEAUTIFUL

WINDS BREATH 981
BENJAMIN MOORE

“An officeathomeisan
escape. You gothere

to concentrate on work or
reading. You don’t need
any distractions. Fora
clientwhowanted aclean,
crisp, organized office, |
chose awall colorinspired
by the delicate blend of

alocal barista’s café au lait.

| feel very focused and
productive when I’'m sip-
ping coffee.”

EVE ROBINSON

BLUE GRAY 91
FARROW & BALL

“Thisis notreally blue

and not really gray. It’s kind
of creamy-dreamy, like
abeautiful cloud. | think of
an office asaplace where
you just want to be calm
and creative, and this

is very calming—and very
chicwith a pop of navy
orlavender. It’sa blank
canvas for whateveryou’re
doing atthe moment.”
DAVID PHOENIX

|PAINT

Homework
A home office need not be bland. Color,

in fact, is the ultimate inspiration!

DOWN PIPE 26
FARROW & BALL

“Lately, I've been having a
good time with this deep
gray. Itchangesalotin
different conditions. When
theroomisdarkorin
shadow, it seems almost
black. Butin direct sun-
light, it’s the color of

a Baltic afternoon. Soit’s
not boring. It also goes
well with caramel leather
chairs—something |
canimagine putting into
almostany office.”
DAVIDNETTO

WOOD 30YY 36/094
EN

ng asoft, sophisticated
pey gray on the walls,
rim, and bookcases is
agreatalternative toa
dark, traditionally paneled
room—and afresher
look. Allthe colorsin this
upstairs office are sooth-
ing, making it the perfect
placeto reflect or catch
uponworkatthevintage
campaign desk.”
SUZANNE KASLER

BURNT CARAMEL 2167-10
BENJAMIN MOORE

“Burnt caramelis some-
thing you never wantin
your kitchen, but paintiton
the walls of your office and
itwill completely envelop
you. Partvintage collegiate
and part bold masculine,
it’s relaxing enough to
make you feel asifyou’re
in alived-in library but
happy enough to keep your
eyes from dozing. It gives
instant history and a bit of
prestige, which | think
every home office needs.”
KYLE SCHUNEMAN

PRODUCER CHRISTINE PITTELPHOTOGRAPHER PIETER ESTERSOHN. FOR MORE DETAILS, SEE RESOURCES
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The Outer Banks collection possesses a warm,
coastal feel. Smoked glass shades covered
in hand-woven rope netting hang from cords
cinched together with an adjustable ring.

WWW.TROY-LIGHTING.COM

FOR ADDITIONAL DISTINCTIVE LIGHTING CHOICES, VISIT LITTMAN BRANDS FAMILY OF LIGHTING: WWW.LITTMANBRANDS.COM
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COLOR

EVE GREEN 2024-20

BENJAMIN MOORE

“This wall was really asking for some-
thing. In the midst of a light, white
room, the splash of chartreuse is very
spicy and yet oddly neutral. It really
sets offall the other colors aroundit,
even the simple putty-white cabinets
and the old sepia poster. It’s a nice
joltofhappy energy.”

JACKIE TERRELL

HALFLIGHT 29-2
PRATT & LAMBERT

“Theidea came to me after
asurprisingly relaxing
Virgin Atlantic flight from
Los Angelesto London.
Thelighting in the plane
was programmed to sync
with the duration of the
flight, and it varied through
acycle of warm, tranquil
colors—including this
lavender. The flight crew
told me the lavender

was specifically chosen
to relaxthe mind.”

CHAD EISNER

HOUSE BEAUTIFUL

ST.LUCIATEAL683
BENJAMIN MOORE

“Sometimes designing for
acouple can make you feel
likeyou'rearefereeata
battle of the sexes. This teal
appealsto both menand
women, which made it per-
fectforan office that was
going to be shared. It’s
robust but nottoo bold, and
itwould infuse any space
with understated warmth.”
KERRY JOYCE

HANCOCK GREEN HC-117
BENJAMIN MOORE

“This celadonis alittle
more serious than alot of
lightgreens. It’s gota
touch of gray, which gives
it some depth. That makes
it more earthy and sort of
quiet, which is ideal fora
work space. You get color
and warmth, butit’s nottoo
much of a commitment.
And it goes with everything,
soit’sagreat backdrop.”
SALLY STEPONKUS

VIOLET DUSK 1409
BENJAMIN MOORE

“Working from home can
be areal challenge. Just
aroundthe cornerare

all sorts of distractions, so
ahome office hasto be
bothinviting and calm—
aplacewhereyoucan
focus. I like this soft violet
becauseit’s barely there
inthe bright midday sun
but gainsrichness as

the light recedes over the
course ofthe day.”
MOLLY LUETKEMEYER

ANGELIC SW 6602
SHERWIN-WILLIAMS

“l used this delicate pink

in my own home office, and
I loveit! It’s feminine and
flirty, but not too sweet
because it leansslightly
toward coral. Apparently
pink has been shown to
create calmness and peace
of mind. Pair it with black
and white for a counter-
point, or add deep emerald
greento balance the
softness of the pink.”
TOBI FAIRLEY

PHOTOGRAPHER PETER TURMAN
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POTTERY

POTTERYBARN.COM
#MYPOTTERYBARN
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PHOTOGRAPHER DARRELL GULIN/CORBIS. FOR MORE DETAILS, SEE RESOURCES

6007-4B VALSPAR

6007-3C VALSPAR

COLOR

PALETTE|

Laguna Agate

Ribbons of naturally
colored-stonein striking
combinations that

ohly Mother Nature

SW 6380 SHERWIN-WILLIAMS

CONTEST|

NAME THIS

COLORAND

YOU COULD
WIN!

Come up with an
evocative name that
describes the color

above. Describe it
in a sentence or two

(50 words or less).
BE CREATIVE!

Go to HOUSEBEAUTIFUL
.COM/NAMETHISCOLOR—

or scan the photo

above with your mobile

device—to enter,

from August 7 through
September 10, 2015.

The winner receives

$100! Three runners-up

will each receive

House Beautiful’s book

Colors for Your
Home: 493 Designer
Favorites.

R L p—

T

w (RS FOR YOUR BOME

40 g4 peetn FAVERT

-

SCAN THE PHOTO
TO ENTER CONTEST

SW 6330 SHERWIN-WILLIAMS

THE JUNE 2015 WINNER

NANETTE BARON; FARGO, ND
“A childhood memory: My father

would sugar grapefruit for me with
a wink and call it ‘fairy fruit.””

Go to

for the three runners-up.

NO PURCHASE NECESSARY TO ENTER OR WIN. NAME THIS COLOR CONTEST. SPONSORED BY HEARST COMMUNICATIONS, INC. BEGINNING AT 12:01 A.M. (ET) ON AUGUST 7, 2015,
THROUGH 11:59 P.M. (ET) ON SEPTEMBER 10, 2015, ENTER AT HOUSEBEAUTIFUL.COM/NAMETHISCOLOR AND COMPLETE THE ENTRY FORM PURSUANT TO THE ON-SCREEN INSTRUCTIONS,
INCLUDING YOUR PROPOSED COLOR NAME FOR THIS MONTH’S FEATURED COLOR AND A BRIEF DESCRIPTION (50 WORDS OR LESS) OF YOUR INSPIRATION. MUST BE A LEGAL RESIDENT OF
THE 50 UNITED STATES, THE DISTRICT OF COLUMBIA, OR CANADA WHO HAS REACHED THE AGE OF MAJORITY IN HIS OR HER STATE, TERRITORY, OR PROVINCE AT TIME OF ENTRY. VOID IN
PUERTO RICO, THE PROVINCE OF QUEBEC, AND WHERE PROHIBITED BY LAW. CONTEST SUBJECT TO COMPLETE OFFICIAL RULES AVAILABLE AT HOUSEBEAUTIFUL.COM/NAMETHISCOLOR.

HOUSE BEAUTIFUL 29
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STYLIST MELISSA COLGAN PHOTOGRAPHER ERIKA LAPRESTO/STUDIO D. BELMONT CONSOLE BY MR. BROWN

THE BEST

Fabric . Wallpaper . Furniture . Things We Love

Aseries of oil-on-canvas pieces—hand-painted in Oly’s artist work-
shop in Berkeley, California—delivers a breezy feeling. Cloud
Paintings by Oly. From $2,125 for a 40” x 30" piece. olystudio.com

Art and Framing

Outstanding artis cropping up in the most
unexpected places. Furniture makers, design firms,
and even fabric houses have added the finishing
touches—prints and paintings—to their offerings.

~And it’s never been easier to get a piece framed: A
bevy of new sites make it a snap. Here, a guide to the
new artlandscape for every style and budget. >>

SECTION EDITOR ORLI BEN-DOR HOUSE BEAUTIFUL 31



THE BEST

Buzz]
Instant

Collections <HinERaLs
Each zeolite
specimen occurs
Already fI..amed and naturally, with slight
available in multiples, colorand shape
f H . variations. Framed
50 yOU‘ canrallin Natural Minerals,
love with a look and 11" x 147, 8460 each.
. . By Mitchell Gold +
really run with it. Bob Williams.

mgbwhome.com

Robyn Pocker’s
Framing Wisdom

The framer of New York repre-
sents the third generation of
her family’s J.Pocker company,
which has offered exquisite
framing since 1926. jpocker.com

Mat color “Warm white is safe,
butI tell people to choose the
colorthat drew them to the art
inthe first place. And a mat
helps protect the work, too.”

Frame style “Match your frame
toyourart’s roots. Ifit’sa
Dutch still life, choose a frame
with Dutch heritage. Your
framer can help.”

A CONTEMPORARY Kravet, the forward-thinking fabric company, launched Curated Kravet this year. The to-the-trade G_C)?D “Fl.“ame famlly memora-
website is teeming with high-quality, ready-to-ship everything, including a robust offering of wall art. This six-foot print, bilia. Think outside the box,
Stella1, is part ofan homage to contemporary artist Frank Stella. curatedkravet.com like a baby’s first pair of shoes
or Grandpa’s WWII Air Force
cap. This always makes for
great conversation.”

Choose quality “Buy the best
archival framing you can afford.
Ourindustry spends alot of

< WATERCOLORS time developing better materi-

Design notable Nina als, and it’s worth the money.”
Campbell created a

10-part series of her Beyond black “When framing
uncle’s watercolors, black-and-white photography,
scaledtofill a wall consider gray and silver frames
overasofa. $4,900 g y_ .
for10. trowbridge and mats, which help pick up

| E gallery.com warm tones in the photo.”

32 HOUSE BEAUTIFUL



Room&Board

AMERICAN-MADE
CLASSIC CONTEMPORARY
HOME FURNISHINGS

Reese sofa, #1499; Tyne end table, *539; Arden rug, *1899.
roomandboard.com
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THE BEST

1
BUZZ

Online Framing

All of these sites will getyour art
matted and framed fast. Here’s
our favorite feature from each.

Simply Framed Send a scarf,
and it can be pressed and hand-
sewn onto alinen-wrapped mat
board (above and right). From
$175, including shipping both
ways. simplyframed.com
Framebridge With just a few
clicks, your digital photo will
be printed and framed in

one of dozens of options. From
$39. framebridge.com

Framed & Matted Choose from
32 matcolors. A second mat
coloris free, so you can experi-
ment—with a safety net. From
$59. framedandmatted.com

HOUSE BEAUTIFUL

Your “Local” Gallery

Where to discover art and artists,
from affordable prints to exclusive

art fairs.

MINTED.COM
Acrowdsourced platform
forartists from all
overthe globe to sell their
work at an affordable
price point. Flutter, left,
is by Andi Pahl of Colum-
bus, Ohio.

ARTFULLYWALLS.COM
Take the guesswork out
of creating a gallery wall
by virtually arranging,
and rearranging, to your
heart’s content.

PUREPHOTO.COM

The destination for con-
temporary photography,
with afantastic search
function and an estab-
lished program with the
design trade.

LITTLECOLLECTOR.COM
Thefirst contemporary
gallery forartaimed

at nurseries and kids’
rooms, with works by
noted artists created
exclusively for the site.

ARTSY.NET
Aninteractive encyclo-
pedia of artists, fairs,
galleries, and even
museum exhibitions,
for everyone from stu-
dentsto collectors.

ARTSPACE.COM

A mammoth online
marketplace for both
emerging and A-listart-
ists, with pieces ranging
from $100 to $100,000.

RH
Contemporary
Art

Restoration Hardware
is blurring the lines
between the art and
retail worlds with an
artist-in-residence
program in Brooklyn;
a six-story gallery

in New York City’s
Chelsea arts district; a
well-authored journal,
and now a stable

of art consultants at

a store near you.
rhcontemporary
art.com



Silestone SILESTONE
Authentic Life |
QUARTZ SURFACES.

Live authentically with Silestone Natural Quartz.

KH—CHEN AND BATHQOOM SUQFACES b With many color choices and textures, Silestone offers the abil]ty to personalize

your spaces and the way you live by offering a unique performance that is backed
by a 25-year transferable warranty.
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THE BEST

Not One to Rest

Los Angeles style bellwether Kelly
Wearstler—who revived Holly-
wood Regency and sparked the
recent geode moment—nhas intro-
duced her first-ever bedding line.
California’s coastal landscape
inspired the quiet, dreamy sheets
and fine embroidered pillows,
whichwed argue also merit a spot
in the living room, be it the coast,
the country, or anywhere in
between. —Krystian von Speidel

Wearstler’s Luxe Bedding stylized brushstroke;

Collection includes and Dune, an earthy, all-
three styles: Zephyr, over design. From $100

a playful contrast of pink foraqueen-size flat sheet.
and charcoal; Zuma, a bloomingdales.com

|GREAT FINDS|

AWeekend Update

Drawer knobs are lovingly
referred to as jewelry

for furniture, soit’s fitting
thatthelatest array from
Anthropologie is designed
by Brit bauble brand Lola
Rose. Ariff on the company’s
bohemian jewelry—favored
by Catherine, Duchess of
Cambridge—the label’s
first foray into home decor
features burnished brass
and gem-like resin that will
make any ho-hum dresser
dazzle. —KvS

Right: Bartizan and Soho knobs by Lola
Rose. From $10 each. anthropologie.com

36 HOUSE BEAUTIFUL

STYLIST LORAYOON HUH (GREAT FINDS) PHOTOGRAPHERS MARK EDWARD HARRIS (WEARSTLER); LARAROBBY/STUDIO D (2). WALLPAPER BY DESIGNERS GUILD (GREAT FINDS)



Al - PELHAM

Issis & Sons
2056632310
www.issisandsons.com

CA - AGOURA HILLS

NW Rugs

8187 0%3333
WWW.NWIUGS.com
CA - SANTA ROSA

World of Carpets Carpet One
707-524-] 45pO

www.worldofcarpetone.com

FL- NAPLES

Abbey Carpet and Floors of Naples

2395965959

www.naples.abbeycarpet.com

IL - CHICAGCO
Peerless Imported Rugs
7735250296

www. peerlessrugs.com

Area Rugs - Custom

IL - GENEVA Ml - NOWI

The Strawflower Shop and Rug Merchant Hagopian World of Rugs
630232-7141 8084&4-0742
www.sirawflowershop.com www.originalhagopian.com
KS - KANSAS CITY NC - JAMESTON
Nebraska Furniture Mart Furnitureland South
@13-288-6200 336:822-3000
www.nfm.com www.furniturelandsouth.com
MA - ROCKLAND NE - OMAHA

The Rug Merchant Nebraska Furniture Mart
781-331-5505 402-397-6100

www. therugmerchant.com www.nfm.com

MD - ROCKVILLE NV - LAS VEGAS

INWW Rugs
702-737-7847

VWWW. NIWIUGs.com

BJY - SYORSSET ge e
esigner Rugs and Carpets by Peykar
5 16—971 9—8?00 o

www.designerrugsandcarpet.com

Karpst Kin
3017704110
www.karpetkingdec.com

MI - BRMINGHAM

Hagopian World of Rugs
808—;246742 .
www.originalhagopian.com

Explore Silk Shadows at www.nourison.com/silkshadows40

OH - KETTERING
Bockrath Flooring & Rugs
Q37-438-0870
www.bockrathcarpet.com

OR - PORTLAND

Rugs
503-28%-7 847
WWW.NWIUGS.com

TX - THE COLONY
Nebraska Furniture Mart
Q72-668-3000

wwaw.nfm.com

VA - VIRGINIA BEACH
Mark Gonsenhauser's Rug & Carpet Superistore
757-486-6600

WWwW.igotyourrug.com

ONTARIO - HAMILTON
Alexanian Floorin
8668782525
www.alexanian.com

1-800-223-1110



THE BEST

WALLPAPER ]

" Alive Wlth Glamour ,
There’s. added allure in the latest metalltc wali
papers: whlspers of pattern depth of color‘ anf’gl‘

/ subtle textures that catch the ltght day or T}lgh ;

From top :
LONDON PLANE
By Philip.Gorrivan; [n
~Pacific. hollandand
. sherry.com

* OXIDIZED LEAF In Ink. -

phllllpjeﬂ"rles com

VEGA In 98. §220 per
yard. elitis.fr

HOUSE BEAUTIFUL

g
BRASSCLOTH In Jade. °

- $32 persquarefoot. .

callcowallpaper com

BAS RELIEF EARLHAM
In. SterhngStlverwwh'j'. iy
CustomRose finish, " = =<

- .$1196 pér panel.
' . degournay.com

Items w;thoutpr/ces
areavailable through
adesigner.; -

A REALISTIC
STAND-INFOR
- ANANTIQUE.
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LA DOLCE VITA

FALL COLLE C D INERZURED

AT FIONE
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THE BEST

Left: Peacock
cottonin
Red. Through
adesigner.

Deconstructed
Stripelinenin
Black. Through
adesigner.

Y
Miles Redd x Schumacher

“I love pairing something rough with something slick, or
putting 18th-century next to modern,” says designer
Miles Redd about his new collaboration with Schumacher.
“Inthis fabric collection, you can easily create the push-
pull that makes a room exciting. I'm here to help you put it
all together. Any combination works.” fschumacher.com

£

ITECHNOLOGY|

HOME SWEET APP

The new Housepad app is command central for
your house—a digital catalog of who, what,

and where. Creator and 1stdibs founder Michael
Bruno uses it torelay his admittedly picky
instructions to housekeepers by uploading a
room image and annotating it. Butit’s also a hub
for doctor info, alarm codes, takeout numbers—
crucial data for houseguests, dog walkers, and
babysitters. Coming soon: A feature to file those
pesky warranties and log miscellanealike
which lightbulbs go where. housepadapp.com

/_

'WE'RE SMITTEN]

Fab at Any Cost

Button tufting, urbane
shapes, and fabric options
like menswear flannels
typically aren’'tin the
cards for sofa shoppers
with value in mind. But
look—that just changed!

Langford Sofa. From $1,999.
dwellstudio.com

HOUSE BEAUTIFUL

PHOTOGRAPHER LARAROBBY/STUDIO D (FABRICS)
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THE BEST

HOUSE BEAUTIFUL

ard. scotmeacha

Check Mate

Callhim thetitan oftartan. San Fran-
ciscodecorator and Ralph Lauren alum
Scot Meacham Wood so often swathes
rooms—and himself—in plaids, it’s
become his calling card. “I've always had
avisceral response totartan,” he says.
“It's military and masculine, but also
romantic.” This month, Wood debuts his
first collection of products: fabrics by the
yard, matching trim, pillows, furniture,
and antique accessories, all sourced
from a seventh-generation family mill
in Scotland. You'll find fresh colorations
of familiar patterns, like Black Watch
and Royal Stewart—which, thankfully,
nolongerrequires the Queen’s blessing
towear. —Krystianvon Speidel

woodhomelcom [

$375fpr20" Sq’}Ba drop:Bdker

Beaded Beauties

Think not of boho necklaces or
bedazzled eveningwear—the
beads of the moment are playful,
polished, and downright cool.
Casein point: this Kenyan-
inspired Pierre Frrey fabric (second
fromtop), beguiling as curtains
and brilliant on dining-chair
backs. Or how about a clutch?

From top: Aegean Napkin Ring in Coral. $18.
jonathanadler.com. Origines embroidered cotton.
Through a designer. www.pierrefrey.com. Nomad
Placemat. $592 for four. kimseybert.com. A look

from the Dries Van Noten fall/winter 2015 collection.

PHOTOGRAPHERS NICOLAS SMITH (WOOD); LARAROBBY/STUDIO D (PILLOWS, FABRIC)



WALK-IN AND STAY AWHILE

p— )
INTRODUCING |ITCSCLOSETS

It’s not just a closet. It’s an escape to the way things should be. It’s the promise of an organized life.”
TCS Closets™ — exclusively for you — only at The Container Store. We’ve carefully crafted every detail to deliver
the uncompromised style and definitive organization solution you deserve. Get started with an in-home consultation
with a Contained Home Organizer, and take advantage of our exceptional service and quick turnaround from

design to installation. After all, we believe that an organized life is a better life.”

The Container Store’
The Original Storage and Organization Store®

LOCATIONS NATIONWIDE CONTAINERSTORE.COM/TCSCLOSETS 855-827-5623



THE BEST

Paint the Town

Edith Whartonwould have loved
Ralph Lauren Paint’s West Village
palette. Sowould the gang on Girls.
Inspired by graceful 19th-century
New York townhouses, these urbane
colors are age-defying in every sense
of the word. ralphlaurenpaint.com

1. © Gray Coat 2. © Volute Green 3. ® Black
Basalt 4. ®Napoleon 5. Hayrick 6.®Purple
Bronze 7. ® Minotaur 8. Tibetan Jasmine

9. @ Mercer 10. ® Oculus Blue 11.0 Saltaire
12. ® Townhouse 13. Box Pleat White

14. ® Wave Gray. All decorative molding's from
Hyde Park Mouldings. hyde-park.com

44 HOUSE BEAUTIFUL

STYLIST MELISSACOLGAN WRITER CHRISTINE PITTELPHOTOGRAPHER ERIKA LAPRESTO/STUDIO D
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HOME FURNISHINGS
INSPIRED BY GEORGE AND
EDITH VANDERBILT'S
COMFORTABLE APPROACH
TO GRACIOUS LIVING AND
HOSPITALITY.

Furniture

PTS Furni .
aurels Fine Furni

Hefner Furniture
Gibson Furniti
Furnitu

Dan Rich Furniture
Ba

Decadent Avenue
printz Furniture

Furnitu
t Furniture
t Furniture

WIN 2 NIGHT / 3 DAY
STAY AT BILTMORE!




g THE GROTHOUSE
AL . LUMBER COMPANY

Custom Wood Countertops | Butcherblocks | Bar Tops | Tables jps Bay Decorato

610-767-6515 | glumber.com Handcrafted in t



NIERMANNWEEKS.COM

AMANDA NISBET DESIGN
FOR

 NIERMANN WEEKS

LIGHTING AND FURNITURE HANDMADE IN MARYLAND
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WINDSOR SMITH

Exclusively available at Century Furniture Showrooms

Laguna Niguel | Los Angeles | Scottsdale | Denver | Chicago | Boston | New York | Washington, DC | Atlanta | Dania Beach

centuryfurniture.com/ICONS



MAKE YOUR
STATEMENT

SAVE THE DATE
Sept. 28 — Oct. 1, 2015

ADAC invites you to discover your unique
design expression during our annual event series

“_ i

S — S e——" R  —  — o — - -

|

DISCOVER ADA

ADAC | 351 Peachtree Hills Ave, Aflanta | adacatlanta.com




NO. ;J THOMTPSON ANATOLIA COLLECTION

800.262.0336 * JIMTHOMPSONFABRICS.COM



CHRISTOPHER GCGUY

ELEGANCE WITH EDGE

NEW YORK LOS ANGELES LAS VEGAS
New York Design Center 8900 Beverly Blvd. Las Vegas Design Center
Penthouse, Suite N 1601 Suite 106 495 S. Grand Central Pkwy.
200 Lexington Ave, NY 10016 West Hollywood CA 90048 Suite A-100, Las Vegas, NV 89106
T: 212.684.2197 T: 310.461.3250 T: 702.476.5511

CHICAGO | MILAN | MADRID | LONDON | PARIS | HONG KONG | SINGAPORE | SHANGHAI | WORLDWIDE
800.476.9505 | SALES@CHRISTOPHERGUY.COM | WWW.CHRISTOPHERGUY.COM
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:

© 2015 Lenox Go bfic

N

MADE IN THE USA - DISHWASHER SAFE * CHIP RESISTANT * LIFETIME BREAKAGE REPLACEMENT

LENOX

WHERE ENTERTAINING IS @
OO0 lenox.com/entertainingUSA

Available at
Macy's, Belk and

WESTMORE™ NEW 3-PIECE DINNERWARE, TIMELESS WIDE PLATINUM STEMWARE, ETERNAL FLATWARE Bed Bath & Beyond



ltaly, Puglia.

Natuzzi blends function and design to create spaces of perfect harmony. www.natuzzi.us
Spaces conceived to make us feel good and surround us with beauty.

Puglia is what inspires us and always has:
our land, our muse.

Qs 0

Available at our Natuzzi Italia Flagship Store, 105 Madison Ave. NY, NY N ﬂTUZZl HARMONY

and other fine retailers across the USA.

Find the nearest store at www.natuzzi.us ITALIA M AK E R



Collections by

CRYSTEBRAMA

Your home is a reflection of you. Ferguson's product experts are here to listen to every detail of your vision,
and we'll work alongside you and your designer, builder or remodeler to bring it to life.
Schedule a one-on-one consultation with us today.

.- il T l

YOUR HOMESSANWSEARIE@IIEABOUT YOLU.
WE'RENHERENIOSIE]S TEN .

£FERGUSON

Bath, Kitchen & Lighting Gallery

To find a location near you visit
FERGUSON.COM/SHOWROOMS




For over 70 years, Sherrill has created the finest home furnishings for the most discerning clients.

View our portfolio at sherrillfurniture.com

SHERRILL FURNITURE

Handcrafted in the USA
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THE INNOVATORS OF COMFORT™

Find your comfort zone,

Create an environment all your own. The unmatched comfort of a Stressless®
goes beyond the seating itself to cultivate a climate of serenity that keeps

the rest of the world at bay. Plan your escape today.

To learn more or find your nearest retailer: DiscoverStressless.com 855-374-5777

Find more

Get credit of up to $1,500
toward additional Ekornes
or Stressless seating
with purchase.
Sept. 4 - Oct. 26

n

EKORNES’ ;
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DuraleeDesigner

Exclusively Available Through Duralee® to Architects and Interior Designers (800) 275-3872

&) (f @ Visit Duralee.com

DRAPERY: ASTRAL-ECRU; PILLOWS ON LEFT T/B: POP FLOWER-TANGERINE, SHOW GIRL-BERRY, ENCORE-CANARY; PILLOWS BEING HELD T/B: VEE GROOVE-PLUM, SPAGHETTI STRAP-LAVENDER, EMZEE-MULTI,
POP FLOWER-WISTERIA, GEORGETTE-BERRY; PILLOWS IN THE MIDDLE T/B: RHINESTONE COWBOY-MINERAL, SHOW GIRL-AQUAMARINE, MAESTRO 2-MAGENTA, TULLE BOX-PLUM (PILLOW FLANGE), POP FLOWER-WISTERIA,
JOIE DE V-AQUA/GREEN; PILLOWS ON RIGHT T/B: SCOTCH AND SODA-TANGERINE, TULLE BOX-TANGERINE, GEORGETTE-BERRY, FASHION PLATE-AQUAMARINE, TWEE-AQUAMARINE, AVA-CANARY, DILEMMA-AQUA/GREEN



WRITER HILLARY BROWN PHOTOGRAPHER JOE SCHMELZER. FOR MORE DETAILS, SEE RESOURCES

THE EXPERTS

Next Wave

Anderson in the ball-
room of'aclient’s
19th-century estate
in New Jersey.

Master Class

.1“

Tablescape . Instant Room

" Bt AN .
Ll R e S R SR, R ey Y

1

SCAN TO HEAR MORE
FROM ANDERSON

1

b

Z

Back to the Future

With a penchant for fusing avant-
garde pieces and those from
yesteryear, New York City designer
Caleb Anderson has clearly taken
his training with design titans Jamie
Drake and David Mann to heart.

HOUSE BEAUTIFUL

47



48

THE EXPERTS

NEXT WAVE

A CAPTIVATING
CITY SALON

For the sun-filled sitting room of a
client’s SoHo apartment, Anderson
designed an eclectic space with
afanciful array of both fresh and
antique elements. A quirky wooden
Antonio Pio Saracino chairadds

a sense of levity to the room. “I
wanted a chair that was sculptural
and delivered a strong presence,”

the designer says. A gleaming bronze
John Lyle coffee table, a tufted-linen
sofa, and a floor lamp from Maison
Gerard (“it’s like a giant 1920s
umbrella”) add to the eccentric mix.
Benjamin Moore’s Coastal Fog on
thewalls acts as aneutral canvas for
agilded mirror, a family heirloom.

HOUSE BEAUTIFUL

A PEEKINSIDE CALEB’S WORLD

FRENCH CANVAS

“Awarm and complex
off-white paint. Its neu-
trality never bores me.”
benjaminmoore.com

A FRANCOIS SALEM
TABLE “It’s more than
justaquirky table—it’sa
sculpture.” 1stdibs.com

<SILKVELVETS
“Rich and deca-
dent, they elevate
upholstery
toanotherlevel.”
leejofa.com

A JEREMIAH GOODMAN
“I'm always moved by his
romantic and moody water-
colors.” jonathanadler.com

J ' <CLASSICAL

g
¢/ BUSTS “Theyhave
J

S . L
| 8y cuchpersonaly. The most sophisticated
\ ove the way they
%‘ - lookinacontempo- rooms become even more

rary setting.”
Istdibs.com

captivating with the addition
of an unexpected element.

¥ o

/

< KING PROTEA
“These flowers
have astrong
architectural
presence,

and they last
forever.”

v MOHAIR
THROW
“Amust-have
foraddinga
cozy, luxe layer.”
cristinaazario

ke
bk ¥ ¢ y
A

My Louis X VI desk
was my first
significant antique
purchase.

PHOTOGRAPHERS LAUREN SILBERMAN (INTERIOR); LARAROBBY/STUDIO D (FABRICS, THROW);
GETTY IMAGES (FLOWER) ILLUSTRATOR JEREMIAH GOODMAN/COURTESY OF DEAN RHYS MORGAN



‘ - FEATURING
BETHANY SQUARE™

Visit broyhillfurniture.cof‘m for a retailer near you.
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' The only Range
sophisticated
enough to be a Miele.

Allow the Miele Range to guide you to
extraordinary culinary adventures. Only through
Miele’s intuitive functionality and impeccable
design, can the sanctuary of your kitchen
become a world of exploration night after night.




ADVERTISEMENT

KITCHEN
CONNEISSELU RS

WADE HALLOCK OF
HALLOCK DESIGN GROUP ON

INNOVATION

THE "HEARTH"” HAS ALWAYS BEEN

A GATHERING PLACE FOR FAMILIES
and it is really no different today as our kitchens
transform to keep up with modern technology.

Since the 1940s, when small appliances like the I
blender became part of the average kitchen,

our kitchens have grown to include the newest
and latest in modern conveniences. With the
re-integration of our kitchen and living space in
recent decades, cooking is seen as something
more creative and socially interactive. This trend
has opened up an entire industry of kitchen design,

which enables us to take advantage of the latest
appliances and cultural behaviors. “ Choices abound in every
appliance we choose. We
can customize our ranges
with burners and griddle
tops, choose a countertop
espresso machine or a built-
in, and our oven size can be
customized and adapted for

KITCHENS ARE NO LONGER LIMITED TO
COOKING A MEAL, but also serve as a living
and social space. Refrigerators and freezers have
doubled or tripled in size and have grown to
integrate TVs and coffee dispensers. Brands like
Miele create “smart” appliances that free up our
time and help perfect some of our skills in the

kitchen. Design not only relates to an object’s bread-making. Our at-home
exterior, but also to the user’s experience. With cooking experience can be
this goal in mind Miele sought out to develop as simple or complex

built-in kitchen appliances which create a as our skills allow. ,’

harmonious range of products. Appliances are

aligned in terms of design, functionality and user

interface. With the introduction of Miele’s newest
ranges, opportunities are endless, with features m
such as MasterChef that allow the everyday

culinary aficionado to choose from over 100 menu FOR MORE INNOVATIVE KITCHEN
items which make food preparation a breeze. DESIGN, VISIT MIELEUSA.COM

“The seamless integration of appliances makes our new ‘hearth’ as modern and as ‘smart’ as the rest of our lives.”
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'MASTER CLASS)|

AMANDA NISBET
ON COLOR

“I've been called ‘the color whisperer, and as crazy as that
sounds, I've always had aninnate understanding of how
color affects an interior and its inhabitants. I consider color,
beitatonal palette or a Technicolor blast, both my most
powerful tool and the foundation of every room I design. I
don’tbelieve in hard-and-fast rules; for me, it’s an intuitive
process, nota scientificone. Once I take in the basic factors
and the essence of a space—the size, purpose, and light
quality—the right color emerges.” —as told to Julia Lewis

GLAMOROUS COLOR “Color can be the differ-
ence between ho-hum and high'style. My
clients requested a ‘glamour room’ for dinner
parties. Deepfuchsia walls create a striking
envelope;and the painting heightensthe drama.”

TRADITIONAL
SCHEME
NEEDS A JOLT OF
COLOR?OR
PERSONALITY.

A PRIMARY COLOR “I'm not often drawn to primary colors,
but this sunny living room with lush garden views called for
acrisp, simple palette with bold swaths of color—yellow
silk curtains and blue velvet sofas—to ground the room.”

A COSSETING COLOR “Every home needs a cocoon—a
cozy retreat from the world. These rooms lend them-
selvestodeep, rich colors, like pea-soup green. The trim
isthe same glossy hue, sothe corners seem to recede.”

UPDATING
THE CLASSIC
BLUE
BEDROOM
“Ablue bedroom
can be a bit formu-
laic, butthereis
something undeni-
ably comforting
aboutthose pale
water hues. Ifyou
go with blue, think
abouttonal layers
for depth, interest,
and away around
cliché. In one bed-
room | designed,
the periwinkle pal-
etteisaninterest-
ing assemblage of
textures and hues.
The walls have
asubtle cross-
hatched pattern,
the headboard
istufted linen, and
the sconces have
shirred-fabric
shades. There are
floral and geomet-
ric prints, plus a
fuzzy mohair
throw. The blues
don’t match—and
that’s the point.
Color should be
asensory experi-
ence, one with
complexity and
nuance. It’s nota
matching game:
It’s the mix of
different tones
and textures that
makes a room
interesting.”

PHOTOGRAPHS COURTESY OF AMANDA NISBET FROM DAZZLING DESIGN (INTERIORS). FOR MORE DETAILS, SEE RESOURCES



INTRODUCING THE PROJECT COLOR™ APP.

Choose a color. Paint in virtual reality. T - ol
Test it in different lighting. It’s part of a new I-E l s D () I I"I I by 9
color experience from The Home Depot?® homedepot.com/colorcenter
In hand. Online. And at the store.

Bookcase: BEHR® Catalina Coast PPU13-3
Wall: BEHR® Studio Taupe PPU5-7
©2015, HOMER TLC, Inc. All rights reserved.




AS THE FOUNDER of lifestyle blog
The Jungalow, Justina Blakeney curates
fresh ideas for designing and styling every
aspect of the “bohemian” life. Her recently
published book, 7he New Bohemians, is

on the 2015 New York Times best-seller list.

EACH OF THE MANY LAYERS in a Stearns & Foster helps ensure breathability,
support and overall comfort. Stearns & Foster mattresses are made with every detail

in mind. When you meet the gifted craftsmen, it’s obvious that they are committed to
perfection no matter how long it takes. These certified artisans clearly take pride in
their work. Hand-selected materials and time-honored craftsmanship are what set
Stearns & Foster mattresses apart from the rest. Building a Stearns & Foster mattress is
an art, not a science, and each mattress is signed by the maker at the end of the process—

leaving an official seal of their commitment to quality.

STEARNS & FOSTER®

StearnsandFoster.com

WATCH JUSTINA EXPERIENCE OUR BRAND
1. Download the free House Beautiful Connect app for iPhone or Android.
2. Launch the app. 3. Hold your phone 6" above page and allow camera to focus.




WITH SUCH LUXURIOUS MATERIALS,
IT'S ALMOST A SHAME TO CUT THEM.

The finest materials, superior craftsmanship, exacting standards:
these are the hallmarks of every Stearns & Foster mattress.
You'll find New Zealand wool, silk and cashmere meticulously
crafted together for a superior night's sleep. It’s a luxury bed
made the way it should be made.

stearnsandfoster.com

STEARNS & FOSTER®
PERFECTLY CRAFTED SLEEP
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3'-)'\-‘,‘
Mismatched plates personalize the pf*c‘\.ce settifg-
for each guest. Tuscan Hand-Glazederra-Cotta
Dinner Plates, $44 each. ilbucovita:

[TABLESCAPE|

DONNA LENNARD’S COZY
ITALIAN-STYLE DINNER

As the ownerof Manhattan’s two

Il Bucorestaurants and their neigh-
boring home-decor shop, Lennard
creates a table using “rustic and
refined elements to please the eye
and, eventually, the palate.”

with prettytiles
thatcan hold

awine bottle or
aloafofbread.”

Antique Tiles,
$125 each.
ilbucovita.com .

»
>“Handblown recy- }_:: i o .
cled glass hasaraw i IV i i SV
elegancethatfeels -
greatinthe hand.”La é >“Use metal accents to raise
Riccia Glass Goblet, : the chicfactoranotch.” Brass

Hexagon Napkin Rings, $72
forfour. michelevarian.com

S Flowersa vious centerpiece, butl %
8to play against the expeeted. Be seasonal:’;
- pomegranates inthe winter, beautiful
fallsquashes;’even a bowl of fresh-apples.”

.

8" Cherry Burl Bowl, $95 JIRF{EXI XL
e

HOUSE BEAUTIFUL

> “Fillasimple pitcher

with water ora mix
of fresh-cut herbsand

flowers.” Pelican Pitcher,
$165. emiliaceramics.com

PRODUCER CATHERINE LEE DAVIS PHOTOGRAPHERS DANA GALLAGHER (TABLESCAPE,

PORTRAIT); LARAROBBY/STUDIO D (4). FOR MORE DETAILS, SEE RESOURCES



Where morning always comes way too soon.
Where big thirsty towels await.

Where daily smile maintenance occurs. (Well, maybe not daily.)

KOLAMS - Q4009

| | ®
EXPLORE NEW SURFACES | wilsonart.com/quartz N WI |SO n a rt
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S YOUR
KITCHEN
VISIBLE FROM
OTHER ROOMS?
TAKE NOTE!
Here’s how to love
whatyou see

< LIBBY LANGDON,
DESIGNER, AUTHOR,
AND TODAY SHOW
CONTRIBUTOR, SHARES
EASY MAKEOVER

TIPS IN EVERY ISSUE

OPEN KITCHEN
THE CHALLENGE “Turn
an open kitchen—

or any kitchen—into
a comfortable space
thatlooks sharp from
every angle!”

HOUSE BEAUTIFUL

1. ANOTICE-ME “HEARTH”
“With an open kitchen, the
areaabove the stoveisa great
spottosplurge. Because

it’s relatively small, youwon’t
need a ton of'tile, so pick
something you love, like a
hand-painted one or one with
an unusual finish. The remain-
der ofthe kitchen can be tiled
in aless expensive comple-
mentary surface material.”

2. ALLEYES ON

THE LIGHTS

“Pendants overthe counteror
island are a beautiful place for
your eye to linger when you're
looking into the kitchen. They
alsoactasadecoy, drawing
youreye up and away from the
clutter! Group three together,
and don’t be afraid to go
big—alarge pendantadds
balance and drama. Think
ofitas jewelry forthe room!”

3. MAKE SPACE
FORLIVING
“Inakitchenwith alarge
open floor plan, valuable liv-
ing space often goes unused.
Turnitinto a small sitting
spot perfect for people to
relax, have drinks, and talk
while others are cooking.”

4. KEEP IT COVERED
“Ifthe thought of seeing
ametal refrigerator or dish-
washer from the living area
feelsjarring, choose panel-
ready appliancesinthe same
style and finish as your cabi-
nets. This will make the room
feel more appealing and
less utilitarian. And put small
appliances, like microwaves,
below the counterfacing
away from the open area.”

PRODUCER DAVID M. MURPHY PHOTOGRAPHER DAVID A. LAND. FOR MORE DETAILS, SEE RESOURCES



There’s always room for dessert.

Introducing the Samsung 4-Door Flex™ Refrigerator.

With an innovative convertible zone that transforms from freezer to fridge
and back with the push of a button, keeping your favorite foods within
reach is easy. Maybe too easy. samsung.com/4doorflex

The Next Big Thing Is Here"
SAMSUNG

amsung Electronics America, Inc. Al rights reserved. Samsung s a registered trademark of Samsung Electronics Co., Ltd. All products, logos and brand names are trademarks or registered trademarks of their respective companies.
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AN AIRY LIVING ROOM

With lofty ceilings, awelcoming furniture layout,
and an elegant and verdant color scheme,
aliving room designed by sister duo Kirsten

Kelliis destined to be the heart of the home. THROW PILLOW

A “Bohemian and luxurious,
mirrored silk adds hints
of'sparkle and texture to
the custom velvet sofas.”

IVORY DECORATIVE PILLOW,
$285. johnrobshaw.com

MIRROR

A “Its substantial size makes
ahigh-impact statement
while complementing the
lofted ceilings.”

NO. 606 LOUIS MIRROR, ——
janshowers.com —~———

CURTAINS

A “This ethereal sheerlinen
dressesthewindows grace-
fully yet doesn’t compete
with other design elements.”

RAISE THE BAR: SANDBAR II,
hollyhunt.com

WALLPAPER

v “We were going for
asophisticated barn look
that would translate well
from summertoautumn.”

To create “a space where family can gather and socialize,” Kirsten Fitzgibbons

and Kelli Ford—whose firm has offices in Connecticut, Texas, and New York—
employed pairs of sofas and chairs (similar styles available at Arhaus), anchored

x by a side table from Century Furniture. The chandelier is by Solaria Lighting. pBs 32, nobilis.fr

ARMCHAIR FABRIC
A“This green ikat was our main

launching point. The graphic We're enjoying fresh lemonade

pattern mixes well with the cus- Ay

tom bone-inlay coffee table.” and COOZ ocean breeZQS
blowing through the curtains.

LOCKAN BY CHINA SEAS,
quadrillefabrics.com

{ —=

ACCENT
CHAIR

<“Agreat profile and

scale, plus materials

’ === 4 thatbringwarmth
and modern flair.”

g

SOFA DRESSINGS |

< “Finishing a bright sofa with a contrast-
ing neutral tape is afun way to add interest
and character.”

DORWIN CHAIR, $2,360.

|
! OPUS IN COSSE BY LELIEVRE, starkcarpet.com
- ~#=-%  bernhardt.com

2” HANNAH BORDER, samuelandsons.com

PRODUCER PAIGE ALEXUS ILLUSTRATOR JOHN GIBSON PHOTOGRAPHERS MAX KIM-BEE (PORTRAIT);

LARAROBBY/STUDIO D (PILLOW, FABRICS, WALLPAPER). FOR MORE DETAILS, SEE RESOURCES

60 HOUSE BEAUTIFUL Items without prices are available through a designer.



Furniture with tons
of wow factor. As in,
“Wow, [ can’t believe

it’s all La-Z-Boy.”

If you thought you knew La-Z-Boy, think again. There are so many great-looking options, from sofas
to chairs to sectionals and more — all with the La-Z-Boy comfort you've come to know and trust.

If you still can’t believe it, just wait until you sit down.

L]
L A " B O Y } See the full collection in our new

LAag@aoY
Style Book at la-z-boy.com ;

ive e Comgotasty
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[MOOD BOARD]

KATHRYN M. IRELAND

An extended trip back to the U.K. was so inspiring, the English-born designer (and
current Californian) created the British Isles collection, an homage to her roots.

1. START HERE
“Bouquetisacharming
floralto useintruly any
room. Because there
are eightornine colors
to pull from, it’s a great
lead fabric.”

2.IRON AGE

“With every collection,
| ask myself, Where will
these fabricsend up?
Will they look good
with different metal fit-
tings and hardware?”

3.GOOD COMPANY
“Thetartan comes
from afamily-owned
mill in Scotland that

is beyond fabulous.”

4. GALLERY GIRL

“I spent much time with
Old Masters, inspired
by pinks, muted mauve,
shades of gray, and
especially this girlinthe
greendress.”

5. TWO-FACED
“Hand-stitched in India
and perfect for cur-
tains, since it’s finished
on both sides.”

IDESIGN BOOK]

MODERN MIX

In this informative guide, House Beautiful
alum Eddie Ross takes us along as he scours flea
markets for one-of-a-kind treasures, like mother-
of-pearl flatware and Wedgwood pottery. Ross then
shares tricks for restoring items to their former
glory, plus how to make them shine at home.

Modern Mix: Curating
Personal Style with
Chic &Accessible
Finds, by Eddie Ross.
Gibbs Smith, $45.

SCAN THE
COVERTO BUY
THIS BOOK

HOUSE BEAUTIFUL

PRODUCER ORLI BEN-DOR (MOOD BOARD) WRITER HILLARY BROWN (DESIGN BOOK)

PHOTOGRAPHER LARAROBBY/STUDIO D. FOR MORE DETAILS, SEE RESOURCES



PROMOTION

BEAUTIFUL IDEAS

THE 2015 KIPS BAY BOYS AND GIRLS CLUB DECORATOR SHOW HOUSE

House Beautiful partnered with Dacor at New York's Kips Bay Decorator Show House to present House Beautiful's Kitchen at Kips Bay. Dacor, our official appliance
sponsor, showcased its state-of-the-art product in a stunning Christopher Peacock-designed kitchen. To celebrate this special partnership, which also coincided with
Dacor's 50th anniversary, House Beautiful and Dacor co-hosted a cocktail party and preview for designers, tastemakers, and design industry VIPs.

Kate Kelly Smith, Hearst Design Group; Carolyn Englefield, Veranda; Sophie Donelson, House Beautiful; Brenda Saget, House Beautiful; Chuck Huebner, Dacor; Karol Becker, Dacor;
Steven Joseph; Lynn Joseph; Mike Joseph, from Dacor Jessica Clinton, Dacor

GLIDDEN: BEAUTIFUL WALLS,
SMART PRICE
In an independent test, Glidden® paint scored
better than paints costing $50 or more.
It's @ smart choice. Get started at Glidden.com.
The smarter way to WOW.™

S e PR -

HUNTER DOUGLAS LET THE SUN SHINE IN SAVINGS EVENT

Transform the light while transforming your home with Silhouette® window
shadings, with the Signature S-Vane™, from Hunter Douglas. Plus, enjoy
generous rebate savings of $100 or more on select purchases of Silhouette
shadings from 7/18/15 through 9/14/15. Get the details at HunterDouglas.com.

HOUSEBEAUTIFUL.COM/PROMOTIONS



AT LAST, A
REFRIGERATOR
FOR THOSE WHO
REACH FOR
THAN THE MILK

Revolutionary storage. Chef-inspired design.
Presenting the first-ever five-door black
stainless refrigerator.

kitchenaid.com/bold

®/™ ©2015 KitchenAid. All rights reserved.



PRODUCER DAVID M. MURPHY PHOTOGRAPHER PETER MURDOCK. FOR MORE DETAILS, SEE RESOURCES

THE ESSENTIALS

Kitchen . Entertaining . Bath . Organizing . More

V- L NN N

KITCHEN OF THE MONTH|

Tailored to Last

Christopher Peacock was thinking
of both past and present when
he designed this kitchen for the 5
2015 Kips Bay Decorator Show

House in New York.

SCAN TO PIN THI$

KITCHEN TO YOUR
PINTEREST BOARD

SECTION EDITORS SAMANTHA EMMERLING & CARISHA SWANSON HOUSE BEAUTIFUL 67
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KITCHEN OF THE MONTH

Sinceyou can look right into
the kitchen from the front
door of this 1909 Beaux Arts
townhouse, it had to live up
toits surroundings. “White
never came into my head,”
says designer Christopher
Peacock. “It was more about
dark, masculine colors.” He
envisioned a handsome room
with period-appropriate
details and a few surprises—
like the slab of raw wood that
seems to grow out of the
island. —Christine Pittel

HOUSE BEAUTIFUL

BRASS HARDWARE
“Satin brassis not
shiny. It’s softand

warm,” Peacock says.

He likes the way it looks
against Farrow & Ball’s

Tanner’s Brown paint
onthetraditional

raised-panel cabinetry

from his Lambourne
collection. The dark
coloraddsasense
ofagetothe roomand
sets up astriking
contrastto light coun-
tertops in Silestone’s

Lyra, veined with black

and brown.

PLAID BACKSPLASH
When Peacock walked
intothe AKDO tile
showroom and saw
their new Balmoral
Plaid pattern, heimme-
diately thought ofa
classic Burberry rain-
coat. Itfitrightin with
the tailored look he was
after; he setiton a diag-
onal for more energy.
“Initially | was going to
useiteverywhere, but
then I decided it would
have more impactas
afocal pointoverthe
Dacorrange.”

RAW WOOD
“Anisland can look
like a monolithic block
unlessyou do some-
thing to make it
interesting,” Peacock
says. He found a gor-
geous chunk of English
wych elm at Grothouse
Lumberand used it
toanchorthe seating
area, keeping the live
edgeasareminder
ofthe garden outside.
Abit of leftover wood
was turned into six
drawer-fronts, flanking
therange.

4

OVERSCALE LIGHTS
Peacock chosethe
Marlowe lanterns from
Remains Lighting
because they were big
and geometric, which
suits the large room.
“And you can seeright
through them, so they
don’tblock the view.”
The brass framework
echoesthe brass hard-
ware. “lwantall the
elementsto be harmo-
nious,” Peacock says.
“But nothing should
dominate. | always try to
balancearoom.”

PHOTOGRAPHERS PETER MURDOCK (INTERIORS); LARAROBBY/STUDIO D (2)



Brass trim

protects the top
edge ofthe trash
bin and makes it

easily identifiable

in the kitchen.

ADDED VALUE
Left: Dacor’s state-of-
the-artappliances
practically do the cook-
ing foryou. A24-inch
Discovery convection
microwave doubles as
an extraoven because
it can also bake, broil,
and roast. It’s stacked
atop a 30-inch Discov-
eryiQwall oventhat
comes with atouch-
screenand its own app.
Just below itis a Renais-
sance 30-inch warming
drawer. The bar area
isequipped with a
Renaissance 24-inch
wine cellar. Sunset
Drive barstool by Chris-

topher Guy. Above right:

Onedraweris fitted for
Nespresso capsules.
Belowright: Leaving a
live edge on the slab of
elm makes it look even
more organic.

MORE
LOOKS
WE LOVE

1. COFFEE MACHINE
It brews both espresso
and coffee at the touch
ofabutton. Vertuo-
Linein Chrome. $199.
nespresso.com

2. SURFACES

Nebula Codein Pulsar
(top)and Eco Linein
Luna. From $49 persq.
ft. silestone.usa.com

3. FAUCET

Parq Deck Mount
Faucet with Tri Handles
in Polished Nickel.
$1,092. us.kohler.com

HOUSE BEAUTIFUL
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/ (i : S Serves 6
- AR INGREDIENTS
[JOHN BESH'S KITCHEN| 6 ripe medium to large Creole

orotherin-season tomatoes

Tom atoes fo{?\i = Salt
Wlth Crabmeat e Y2 cup mayonnaise

1 sprig fresh basil, 6 small

Ifyo‘u d-Q_n’t have the time or the leaves reserved for garnish
inclination to peel the tomatoes, - and the rest finely chopped
. usethejuiciest tomatoes you 2 tablespoons fresh lemon juice

"f__cgifiﬁnd, slice and season tfiém,
top with the crabmeatand .

. r B enjoy! ,\; ~ = 2 cups jumbo lump crabmeat,

1 teaspoon Dijon mustard

e picked over

=¥

Basic Creole Spices (for
recipe, go to housebeautiful
.com/creole)

3-6 chive or garlic chive blossoms
for garnish, optional

1. To peel the tomatoes, bring a
medium pot of water to a boil over
high heat. Core the tomatoes,
then score the bottoms by making
asmall X. Blanch 3 tomatoes
atatime for exactly 5 seconds per
batch, moving them around with
a pair of tongs or a slotted spoon.
Transfer the tomatoes cored-side
down to papertowels to let drain
and cool briefly, then peel off skin
and discard.

2. Using ateaspoon and starting
atthe core, carefully scoop out the
center of each tomato, creating

a bowl. Cut the bottom thirds off
and set aside (you'll use them as
lids to top the tomatoes). Season
tomatoes with a little salt.

3. Mix the mayonnaise, chopped
basil, lemon juice, and mustard
togetherin a medium bowl. Add
the crab, stirring gently so as not
to break up the meat. Season
the crab salad with Basic Creole
Spices and salt. Stuffthe toma-
toes with the crab salad and
garnish each with a basil leafand
chive blossoms, if using. Set a
tomato lid on top of each one.

JOHN BESH

The award-winning chef
owns 11 restaurants, has
written three books, and
regularly cooks at home
for family and friends.
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PHOTOGRAPHER JOHNNY MILLERSTYLIST KAITLYN DU ROSS. EXCERPTED FROM MY NEW ORLEANS: THE COOKBOOK BY JOHN BESH/ANDREWS McMEEL PUBLISHING © 2009
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FRANTOIO MURAGLIA OLIVE OIL
Ahand-painted terra-cotta jug filled
with fine Italian extra-virgin oil.

In Green (also available in Blue and
Orange), $42. dolceterra.com

KATIE 442 GIANCARLO CALDES!

ROME

\:uwe 16 TN AR ITALIAN KITCHES

SCAN THE
COVER TO BUY
HOUSE BEAUTIFUL THIS BOOK

(GREAT FINDS|

When in Rome

Is there anything better than homemade pasta with
adrizzle of olive 0il? We think not! Here are
our favorite goods to help you do as the Romans do.

’I 1[";

el

PASTA MAKER
The machine mixes and kneads
ingredients and creates penne,
fettuccine, spaghetti, orlasagnain15
minutes. $350. philips-store.com

COOKBOOK

Rome: Centuries in

an Italian Kitchen
BY KATIE AND

GIANCARLO CALDESI

The new- and old-world-
inspired recipes in this
book—shot on location
in Rome—have been
handed down through
the generations and re-
created for today’s modern
palate. Hardie Grant, $40.

GRAVITY 2.0L POT
The built-in steam vent and colander
make cooking and draining
pastafasterand neaterthan ever.
By Eva Solo. $129. amazon.com

A=

HERB MILL
No more chopping! Grind herbs right

onto your signature dish. By Microplane.

In Green (also available in Stainless),
from $20. williams-sonoma.com

FARFALLE ARCOBALENO

Add a splash of color to
your plate with these rainbow-
striped bowties. $18 fora
11b. bag. italianharvest.com

)

USE THE TEETH TO PULL
LEAVES OFF STEMS

WATER RESERVOIR

PETITE HERB SAVER
This compact container lengthens

the life of your herbs. By Progressive.

$15. kitchenkapers.com

PHOTOGRAPHER LARAROBBY/STUDIO D (PASTA, BOOK, HERB MILL)
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The Life of the Kitchen
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IF YOU KNOW A
IRUEFLE-GUY . INFRANCE,
YOURE A DACOR €CHEF

Dacor is built for the world’s most demanding chefs. And you, mon petit chou,

are exactly the breed of culinary enthusiast Dacor-appliances are designed fo
please. For three generations, we've worked firelessly to equip the passionate chef

with precise, undeniably gorgeous cooking appliances.

Complete your dream kitchen with a free- Dishwasher, Microwave,
Ventilation System or Instant Savings with our Go For GOLD offer,

for a limited time. Learn more at www.dacor.com/GoForGold

Tested and recommended by the
MACEIRRE - master chefs of Le Cordon Bleu®
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THE ESSENTIALS

[BATH OF THE MONTH

High Style

An atticis transformed
into an airy retreat
featuring a glamorous
tub built for two.

“THE FIRST THING we shopped
for was that tub,” says Chicago-
based designer Julia Bucking-
ham. “It’s the crown jewel.” Made
of solid copper with nickel plat-
ing, it tends to maintain heat, “so
by the time you fill it up, ithasn’t
already cooled down.” And the
graceful slipper shape seemed
perfect for this elegant Victorian
house in northwest Iowa.

Originally the owners were
going to add a master suite, but
then they looked up and realized
that the third-floor attic, with its
peaked roof and exposed beams,
presented an unused opportu-
nity. Buckingham enlarged the
windows and painted everything
in Benjamin Moore’s Chantilly
Lace—“dead center between an
off-white and a blue-white,” she
says. “It’s the most beautiful
backdrop because it feels like a
color and not as though you just
didn't want to deal with it.”

A “rug” made out of tile bal-
ances the tub, “and you'll never
need to dry-cleanit.” Instead
of the usual crystal chandelier,
Buckingham found a fixture
draped with chains. “Thisis farm
country, and it seemed more rus-
ticand down to earth.” Lavender
towels were the finishing touch.
“They bring a sophisticated femi-
ninity to the space and remind
me of the wildflowers outside.”
—Christine Pittel

RIGHT: The Double-Slipper tub by
Larimore reflects both the light and
the custom tile “rug” from the Fine Line.
Tub fixtures from Strom Plumbing.
Honed Turkish floor tile from Damar
Natural Stone. Fenwick chandelier

by Currey & Company. Link Bunching
table by Global Views.

HOUSE BEAUTIFUL
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PHOTOGRAPHER NATHAN KIRKMAN STYLIST DIANE EWING. FOR MORE DETAILS, SEE RESOURCES
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DIRTY IS

NO MATTER WHERE THEY ARE, TOUGH MESSES DON’T STAND A CHANCE
WHEN MR.CLEAN’S MAGIC ERASER IS PART OF YOUR CLEAN ROUTINE.

©2015 P&G.

WHEN IT COMES

TO CLEAN THERE'S r
ONLYONE L
Wet before use. Arinse is required for surfaces that
come indirect contact with food. Use as directed.
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THE ESSENTIALS

GET THE LOOK

1. SOAPS

Scented Cement Tile Soaps
in Flowery Rose, Herbal Rose,
Lavender, and Blue Water.
$18 each. roseetmarius.com

2. TOWEL BAR

Lugarno Towel Bar in Pol-
ished Nickel. $89 for 18" bar.
restorationhardware.com

3. TOWEL

Benchmark Cotton Bath
Towel in Lavender.

$30. waterworks.com

A TOUCH MODERN
Wave Tub by W2. From $3,995.
wetstyle.ca

HOUSE BEAUTIFUL

SKINNY DIP
A style forevery soak

RUGGED BEAUTY
Augustus Chiseled Stone Tub. $4,596.
signaturehardware.com

PAST PERFECT
Regina Iron Effect Tub. $7,610.
devon-devon.com

PHOTOGRAPHERS NATHAN KIRKMAN (INTERIORS); LARA ROBBY/

STUDIOD: 1,3 STYLIST DIANE EWING (INTERIORS)
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THE ESSENTIALS

The Laundry Room, Fully Loaded

No longer overlooked by designers, this functional space
now combines innovative new appliances

with joyful decorating details—and holds some secret
weapons to delight your inner clean freak.

esigner Julia Buckingham
reated this “calming oasis
. withatouch ofwhimsy.”
" “Sanderson’s Swallows wall-
paper; Tinker pendant
lights by Currey & Company.

MOFESSIOMAL SHANM,

& fﬂ‘/ REMOVER

U g, ez

1. STAIN REMOVER

Spritz this party-saving
formuladirectly onared
wine or berry spill and
watch it magically disap-
pear. We'll toast to that.
$8. chateauspill.com

2. OUTDOOR RUG
Brighten up a high-traffic
areawith a punchy geo-
metric rug. Palm Springs
in Slate/Taupe. $419 for
5’ x 7'. loloirugs.com

3. ROPE HAMPER
Stash dirty clothes in
this discreet and stylish
rattan basket with rope
i handles. In White. $98.
5 i serenaandlily.com

4. DEODORANT
REMOVER These pint-
size sponges remove
white marks from dark-
colored fabrics. $8 for
two. containerstore.com

5. WASHER & DRYER
An intuitive display asks
“what to wash” and
“how,” while a mobile app
lets you control your
loads from both home
and away, ensuring you'll
never return to a pile of
wrinkled laundry. Smart
Top Load in White. $1,299
each. whirlpool.com

DEODORANT REMOVER ||

FOR GARMENTS |
__.'/ Remove white deodorant marks |
‘.\ from clothing... in seconds! |

STYLIST DIANE EWING (INTERIOR) PHOTOGRAPHERS NATHAN KIRKMAN (INTERIOR); LARAROBBY/STUDIO D: 4
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SAVE UP TO 25 MINUTES IN YOUR HIGH EFFICIENCY WASH CYCLE.
HE Turbo’s Smart Suds™ collapse faster to save up to 25 minutes a wash
in your high efficiency machine. Look for HE Turbo on Tide.

tide.com/he
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Looking from the
library into a guest
room in a Vermont
house by Ramsay
Gourd, page 92.

A house should have different rooms
for different moods. Sometimes you
want to feel refreshed, and sometimes you

want to be embraced.

DESIGNER RAMSAY GOURD
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A LONG ISLAND
HOMEOWNER WITH AN
INSATIABLE THIRST FOR

COLOR PUSHES HER
DESIGNER TO THE FAR
REACHES OF THE
SPECTRUM. ELECTRIC-
PINK SILK CURTAINS
ARE|JUST THE
BEGINNING




na corner of the living
om, settees covered in
Zebra from Brunschwig
& Fils flank an ottoman in a
Duralee leather. The nail-
head design on the ottoman
and the frame on Lumiere’s
inlaid mirror are a nod to
Chinese Chippendale fret-
~work. Rug, Country Carpet.
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LISA CREGAN: It looks like your clients have
set up house in the world’s most luxuriant
crayon box.

CATHERINE BROWN PATERSON: I literally had
to prep my upholstery workroom! Thanded
everybody sunglasses and said, “Get ready,
because this is going to be a crazy ride.” The
more concentrated the shade, the more com-
fortable my clients are with it; the wife even
wears dresses in the saturated
fuchsiaweused in the dining
room. But I've never lived or
worked with this much color
in my entire life. Iwas man-
dated alemon-yellow kitchen,
atangerine office, a turquoise
bedroom—and all thisina
1930s house! It pushed me way
out of my comfort zone.

Did you ever worry it might end
up looking like some disjointed
decorator showhouse?

Thad a moment of inspiration.
This couple—with four chil-
drenunder the age of 12—love
chinoiserie. They've been to
China a number of times and
brought back antiques. I real-
ized I could play on that and
use a Chinese Chippendale
fretwork design to hold the
house together. It’s on the edge
of theliving room curtains,
the dining room rug, the mas-
ter bedroom headboard,

the office ottoman, the kitchen
stools. You keep coming back
toit, which creates continuity.
Plus, there are pagodas, foo
dogs, Chinese stools, and
bamboo. Hollywood Regency
style was my inspiration—the way Billy
Haines masterfully used gilt, reflection,
and hints of the Far Eastin his rooms.

Billy Haines was fearless, but even he might
not have been brave enough for these electric
dining room curtains.

After we picked the flowering-quince
wallpaper and the fuchsia chairs, the wife
insisted we get even more pink into the
room! I was struggling. Then Iraninto
Chris Hyland, who has awonderful collec-
tion of textiles, and told him about my
dilemma. He said, “T have something that
will make you happy.” He pulled out this
swatch of silk faille with an incredible feel,
luscious and heavy, as weighty as awedding

dress. We put it against the wallpaper sam-
ple and I nearly died. It's amazing. The cur-
tains don’t match any of the pinks in the
paper, but the combination is so incredibly
sexy and radiant.

This living room definitively takes the preppy
out of pink-and-green.

It’'s an octagonal room, and it’s what sold
my clients on the house. They both went to

ABOVE: “The wife wanted a beachy, vacation feel
in her office,” says Paterson, who used colors
drawn from the framed Pucci scarf for the sofa,
in Trina Turk’s Zebra Print, and armchair, in Lilly
Pulitzer’s Pulitzers Pride, both by Lee Jofa. Walls
in Phillip Jeffries’s Manila Hemp. Curtains in
Kravet’s Stone Harbor linen.

the University of Virginia, with all that
Thomas Jefferson Palladian architecture,
and they immediately fell for the place.
Wehighlighted the room’s contoured walls,
which had been finished in an acid-green
basket-weave glaze by a previous owner, by
applying a glossy sealer for glamour.

The zebra-print settees look handsome in

here—chocolate brown and green are great
together—but it’s the bright pink arm-
chairs that make the wife happy. As for me,
Ilove that those striped chairs aren’ta
matched pair. One was inherited and the
otheris from a vintage store—they help

the room feel personal, less like a showroom.
Was it hard to work in a style so different
from your own?

Before interior design, I
worked for a decade in fash-
ion—for Ralph Lauren and
then for Hermeés. Both of those
companies are about l'art de
vivre, about creating a lifestyle.
If my clients have color in
their inner selves, I can help
them let it out! I mean, look

at the wife’s office. She showed
me a Pucci scarfand said,
“These are the colors Iwant.”I
thought, Oh my Lord. I mean,
Ilove her, we're good friends.
But even the upholsterer
couldn’t believe we were cov-
ering the sofain an orange
zebra print. I'd originally cho-
sen a cantaloupe color for the
grass-clothwalls, but she
dialed itup to tangerine—and
then asked for a saturated
blue for the master bedroom
nextdoor. ThenIrealized
Icould think of it like putting
an Hermes box nextto a
Tiffany box, and that became
my point of reference.

Despite its intense color, the
bedroom is somehow soothing.
We kept it tonal—just blues
and cream—because the
Chinese dragon fabric [ used for the curtains
is dramatic enough. The room has at least
12 shades of blue, from Wedgwood to pale
aquato teal, and we didn’t match the

wall color to any of them! We used the wife’s
favorite shade of aqua instead. The curtain
pediments are an ode to Elsie de Wolfe, but
inlinen, not silk, so they're casual. And
the ceiling, which is like a tent because this
is another octagonal room, is a few shades
lighter than the walls. So there’s at least
some softness—but only when you look up!
How did you feel after you'd installed the last
of'these spirited colors?

Ithought, Whatdid Ijustdo? Ithink I rein-
vented the color wheel!

85
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“In candlelight,
thessilk curtains
have a glow
that's positively
radiant, magical,
and so
surprising.”
—CATHERINE BROWN
PATERSON

CHRISTOPHER HYLAND
SILK FAILLE

Dazzling dining
room curtains are a
bold stroke against
Clarence House’s
Flower Quince wall-
paper. The fronts

of Pearson’s Danni
chairs are in Sarana
by Schumacher;
backs and armchairs
in Romo’s Forenza.
Paterson says she
insisted on a tradi-
tional dining table “to
ground all this crazy
color with something
they’ll never tire of.”










The powder room’s existing
citrus-yellow wallpaper
looks even fresher with the
addition of a window shade
in a chartreuse-yellow silk,
trimmed in Barbara Barry’s
Tang Tassel, both by Kravet.
OPPOSITE: The wife wanted
a cheery yellow kitchen, so
Paterson covered chairs and
stools in:sunny Piton vinyl
from Prismatek and used
Romo’s Portico for.curtains.
Walls and cabinets are
painted in Benjamin Moore’s
White Dove because “this
room is a palate cleanser.
off the dining room,”
Paterson says. Light fixture,
John Rosselli Antigues. *
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% Aqua is elegar
and flattering. You
feel pretty RSN
bedroom, and
pretty never goes
out of style®

ABOVE: “The wife loves dressy, detailed curtains, but to pull
it off | knew | had to find neutral cotton trim with no shine,”
Paterson says. “A sheen would have sent these master
bedroom curtains over the top.” All trim from Passementerie,
Inc. BELOW: New York-based designer Catherine Brown
Paterson. FOR MORE DETAILS, SEE RESOURCES




“We wanted
ared that
enveloped you
like a big,
energetic hug.”

—RAMSAY GOURD
CUSTOM RED IN FINE
PAINTS OF EUROPE’S
HOLLANDLAC BRILLIANT

Using one fabric in the
library—Farmyard
Strie by Ramsay
Gourd Home—on the
chairs, sofa, window
seats, and shades
makes for a cozy,
cohesive room.
Cambridge chair

by the Charles
Stewart Company.
oPPOSITE: Wall
lights from Circa
Lighting. Kedron
Valley Lattice wall-
paper by Ramsay
Gourd Home on
the ceiling.

INTERIOR DESIGN Ramsay Gourd INTERVIEW Christine Pittel
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A CUSTOM SHADE OF
RED LACQUER TURNS UP

THE HEAT IN AN

18TH-CENTURY VERMONT

FARMHOUSE DESIGNED
FOR RELAXATIONMAND =

ADMIRING THE SCENERY

INSIDE AND OUT.

PHOTOGRAPHY Miki Duisterhof PRODUCER Doretta Sperduto
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*‘_?f_-t?.l;r"_ﬂ"ne living roon, the Duralee sofais
“=upholstered-in the company’s Brookfield
corduroy. Plushysby-PeFennials covers
an-ottoman from Ramsay-Gourd Home.

“Apair.of Louis XV-style chairs were
‘updated with-Sherwin-Williams paint in

~ Parakeet. Charles Stewart Company’s

Durango chairs in a Duralee print. Spool

table in Pratt & Lambert’s Postal Blue.

173

. Walls in €2 Paint’sShaker. _
. 3 e TR
. ‘;.t"_‘}

‘.'—m@%‘_"'

L




96

CHRISTINE PITTEL: Wow! That red paintin
thelibrary looks as if it could keep you warm
all by itselfon a cold winter’s day.

RAMSAY GOURD: It’s definitely a bright, gutsy
color. Vermont’s a great state, but we do
have theselong, cold winters, and red

has a psychological warmth that’s really
important. This is a simple, mid-18th-
century Greek Revival farmhouse that my
clients use as their country home. Even its
setting, down abucolic dirt road and over-
looking a pond and the mountains, is
quintessential Vermont. The ceilings are
low and the rooms are small because that
made sense when the only source of heat
was a firein the fireplace.

Sored is like avirtual heater, making a small
room feel even more cozy.

And more fun. But I can’t take credit for the
idea. The owners came to me and said, “We
want to do ared toile library,” so I went to
the Boston Design Center and pulled every
toile I couldlay my hands on. ThenI spread
them out and said, “We can work with any
ofthese. But at the end of the day, it’s going
tolook like your grandmother’s bedroom.”
That’'swhen I suggested thatIdesigna
fabric for them.

Now that’s custom. What did you come up
with? | seeatree....

Abig maple tree, and then all the farm
animals—horses, cows, pigs, ducks—that
youwould see on your way from the village
tothe house. I even managed to hide their
monograms in the pattern. The fabric
walks the line between a toile and an ikat,
and then we played with the color. It’s got
alittle bit of orange to it, just like the paint.
Iwanted to push them away from a more
predictable red.

And right into high-gloss, candy apple-red
walls. Was that a hard sell?

No, they took a huge leap of faith and even
went for the lacquer. It’s such a gorgeous,
tactile finish, like wet nail polish. You walk
in and you're immersed in color, then right
nexttoitisaquiet, peaceful guest room—all
cool whites and uncurtained windows. I
think a house should have different rooms
for different moods. Sometimes you want
to feel refreshed, and sometimes you
want to be embraced. Thelibrary is the jewel
box. It’s design hyperbole.

And the excitement extends to the ceiling.
Ithought about continuing the red lacquer
up there and decided it might be too much.
But awhite ceiling is pretty banal, plus it

wouldn’t give you the warmth. So I suggested
alattice wallpaper, and one of the clients put
itup asasurprise for the other at Christmas.
Luckily, they both liked it alot.

The living room has a neutral backdrop, but
then that chartreuse on the sofa and chairs
livens it up. Where did that come from?

Well, those knockoff Louis XV chairs had
such an awful finish that I thought we
might as well paint them and have some
fun. Chartreuse is not completely foreign
to the context. If you look out the windows
in springtime, you’ll see that color in

the ferns popping up. The sofa is more of a
grass green, in wide-wale corduroy—a
great fabric that’s very practical when you
haveadirtroad, adog, and acat. Thenwe
added royal blue, pulled out of the Persian
rug, and the suzaniprint brings the whole
palette together.

It’s like a balancing act. The royal blue and
the chartreuse have equal weight, so they
temper each other.

And that contrast of color and texture—
glossy green chairs, deep blue upholstery,
scratch-plaster walls, a plush tufted otto-
man—makes the room feel alive. Then you
want to integrate objects that are emotion-
ally important into the design to give it
depth and meaning. A grandmother’s
report cards from 1920 were framed and
hung between the living room windows.
Was she a good student?

Moderate.

How would you describe the mood in the
living room?

Intimate and inviting. Then, in the dining
room, the design becomes more spare. A
plain pine table is paired with a casual
assortment of chairs. A spectacular framed
kimono is the only decoration. We didn’t
even hang a chandelier over the table
because we didn’t want anything to com-
pete with the view.

It gets very cozy again in that little room with
the orange wing chair.

That’s an extension we built off the kitchen
to make it more of a gathering place. Now
guests have a comfortable spot to sit, and
whoever’s cooking can enjoy the fire. It’s got
the same low ceiling as the rest of the house.
We never tried to make the ceilings feel
higher with vertically striped wallpaper or
anything else. I think people have a ten-
dency to homogenize spaces, but the clients
fell in love with this particular house.

We wanted to keep what made it special.

~'7 “Mismatched chairs around a

|
g
&'

simple table made of reclaimed
pine create a casual atmosphere

in the dining room. Metal Marais
Vintage chairs from Industry West.
Curtains in Duralee’s Croxley. The
original pine floors were sanded
down slightly. “l don’t even think
we had to stain them,” Gourd says.
“They had a natural richness that
comes only with time.”







ABOVE: Simple Shaker-style
kitchen cabinets in a creamy
color are set off by dark
counters made of Vermont
soapstone, “a living material
that will age and stain over the
years, and that’s part of its
beauty,” says Gourd. Grohe fau-
cet. Wolf range. The back door
is painted in Benjamin Moore’s
Smoldering Red. FAR LEFT: A
Gwendoline spindle bed by
Bradshaw Kirchofer, handmade
from solid pine, is the focal
point of the master bedroom.
Table by Ballard Designs. Chair
upholstered in Kravet’s Versailles
velvet. Leaf wallpaper by Katie
Ridder. Modern Classic sconce
from Shades of Light. Montreaux
carpet by Stark. LEFT: Vermont
architect Ramsay Gourd.



A wing chairin the
sitting area off the
kitchen is covered in
two fabrics—
Perennials’ orange
Plushy and Manuel
Canovas’s Kerala—
for a little surprise.
Slipper chairin a
Duralee fabric.
Pillows in a tanger-
ine canvas by
Sunbrella brighten a
Charles Stewart
Company sofa. FOR
MORE DETAILS, SEE

RESOURCES




PERSIMMON-COLORED
GRASS CLOTH IN THE
FORMAL ENTRYWAY AND
OTHER “TOUCH ME”
TEXTURES ARE JUST THE
TRICK TO BRING A PARK
AVENUE DUPLEX DOWN
TO EARTH.

INTERIOR DESIGN Bruce Shostak

INTERVIEW Douglas Brenner

PHOTOGRAPHY Nelson Hancock

PRODUCER Senga Mortimer
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Softening the living room’s
stately architecture, a sectional
covered in Holly Hunt’s On the
Horizon creates a nook for TV
watching or intimate conver-
sation. Custom coffee table by
David latesta. Moroccan rug,
Beauvais Carpets. Curtains in
Pollack’s Heathered Satin.




DOUGLAS BRENNER: It’s nice to see a white-
glove Park Avenue duplex that’s sowarm

and inviting.

BRUCE SHOSTAK: On our first visit here, we
found just the sort of old-school showplace
you would expect. The entry was glacial,
with a polished marble floor, French furni-
ture, and white walls hung with gilt mir-
rors and Old Masters-type paintings. The
rooms beyond had strict formal arrange-
ments of European antiques and Coroman-
del screens, chintz and toile, swags and
jabots. Beautifully done, but inappropriate
for ayoung couple in jeans, with twolittle
girls and a rambunctious bulldog.

Isthere a backstory to this stylistic mismatch?
They basically swapped apartments with
the wife’s parents, who, after living here
foryears, wanted a smaller pied-a-terre in
Manhattan. Our directive was a total
change from stuffy tradition to relaxed,
comfortable, uncluttered modernity—
though we still had to preserve architec-
tural details that two generations of the
family felt attached to. For a fresh start,
nearly everything went to auction, and the
clients encouraged us to have fun with
color. They travel everywhere, and their
images of Mexican tiles and tropical build-
ingsinspired our palette.

The entry wallpaper practically smolders.
It’s a persimmon-colored grass cloth that’s
happy and welcoming. The sheen of the
natural-fiber weave adds depth and spar-
kle. We wanted every room to have textures
that feel organic, that say, “Please touch!”
The stone floor has ahoned finish with a
bluish undertone, so the entry is warm and
cool at the same time. Whetheritis hot

or chilly outside, you walk into someplace
cozy and inviting. This is more than a
hall—it’s the heart of the apartment. The
girls ride their scooters here, and the dog
flops down on the banquette. We covered
it—and furniture in other rooms—with
indoor-outdoor fabric.

“Organic” and “child-friendly” don’t usually
spring to mind amid plasterwork like this.
Classical architecture is based on columns
made of tree trunks and leaves, garlands
of flowers and bundles of reeds, and we sim-
ply went back to the source. My colleague
Janie Myers and I decided to respond to
these “statement” ceilings, rather than
pretend to ignore them and paint every-
thing white. We're big fans of the ceilings
and carpets that Robert Adam designed

toreflect one another, making a cohesive
environment. But we've done thisina
contemporary way. Using an airy color on
thewalls lets the ceiling float into the
architecture, as opposed to standing out.
Andinformal seating arrangements make
every generation feel at home.

Would you say that the dining room strikes a
dramatically different tone?

The previous decorator had highlighted the
layers of moldings with various shades of
pale blue and green for a dazzling, some-
what dizzying effect. Janie, who loves the
brilliantly colored historic dining rooms at
Boscobel and Monticello, suggested paint-
ingeverything in this high-gloss blue.
With a single color, you get sculptural rich-
ness. In sunlight, the gloss finish is sur-
prisingly cheerful, perfect for balloon-filled
birthday parties. By night, it’s ahandsome
backdrop for grown-up dinners.

Was the starburst pendant conceived as a
conversation piece?

Ithas the physical presence of a classic
chandelier, especially in this symmetrical
layout, and it relates to the neoclassical
ceiling medallion and mantelpiece without
looking staid. We think of it as a solar
system orbiting above the table. The rug
reminds us of van Gogh’s Starry Night.
When we started out showing the clients
designs that were more rectilinear, they
were indecisive. They really responded as
soon as we broke that code with dotted
lines, circles, and meandering curves like
those on the rug and the paisley curtains.
They must be over the moon with the mega-
paisley powder room.

This tiny room had been upholstered and
tented in a document stripe ala Malmai-
son—not quite appropriate for playdate
visitors. Now it’s a magical trip to India.
Though the big print might seem like a
wild card, we've repeated similar flower
and bird motifs throughout the apartment.
What prompted you to do a knotty pine
playroom?

It feltlike a TV design challenge. This had
been the wife’s father’s library, his pride
and joy, and we were asked to work around
the wood. No painting. So the walls became
a supporting player to the hot pink, rasp-
berry, and turquoise, and the bold patterns
of textiles. On a busy day, you can’t tell
where the girly-colored toys end and the
Roman shades begin. But even the patri-
arch, we think, is pleased.
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Arich shade of blue,
Benjamin Moore’s In
the Midnight Hour,
gives the dining room
walls and moldings a
dynamic, modern look.
Circa-1960 brass lamps
top a Julian Chichester
cabinet. Supernova
chandelier by Lou Blass.




ABOVE LEFT: A tactile cerused finish relaxes the formal Directoire shape of the David latesta oak table. The warm hues
on the chairs and curtain fabric echo the persimmon of the adjacent entry. Custom chairs covered in a linen by Michael S.
Smith. Curtains in Peter Dunham’s Samarkand. Rug, Stark. ABOVE RIGHT: New York designer Bruce Shostak. BELOW LEFT:
Garlands and other neoclassical motifs adorn the mantel. BELOW RIGHT: Drawings by Gary Swimmer pop against glossy
walls painted in Benjamin Moore’s Chocolate Velvet in the upstairs hallway. Settee in Claremont’s Fermoie linen.
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Shostak keyed the guest room’s muted palette to views
over the city. Phillip Jeffries’s Herringbone-clad walls
set off a printed headboard in Galbraith & Paul’s Seville
Medallion. Brass lamp, Vaughan. Shade and valance in
Holland & Sherry’s Silk Matka. oprPosITE: A kitchen
banquette in Quadrille’s San Michele pattern on a Sun-
brella fabric anchors Julian Chichester’s Dakota table.
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., Punchy patterns
and hues turn the
library into a kid-
and dog-friendly
playroom. Shades in
Kravet’s Teablossom;
valances and lamp-
shade in China Seas’
Java. Carpet,
Beauvais. oPPOSITE:
Galbraith & Paul’s
Lotus wallpaper
energizes a powder
room. FOR MORE
DETAILS, SEE
RESOURCES
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WITH A HILLTOP
PERCH, DESIGNER

- PALMER WEISS LIFTS

THE FOG WITH A

HEERY PALETTE AND
- ONE MESMERIZING

BLUE TO ECHO THE

BAY VIEWS.
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Gowdy PRODUCER

RAPHY Thayer Allyson
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“From the very beginning,
my client and | bonded over
color,” says Weiss, who
lacquered a luscious green
paint, Benjamin Moore’s
Seaweed, on the dining room
walls. Bielecky Brothers
cane chairs, upholstered in
Pierre Frey’s Opera-Velours,
surround a custom-made
table. Vintage sconces from
Lucca Antiques flank Julian
Chichester’s Hobbs sunburst
mirror. oPPOSITE: The flame-
stitch cotton curtain fabric,
Carleton V’s Alexandria,
plays up the verdant walls.







The living room sofa’s upholstery, |
Tamarack Stripe by Carleton V,

| is “handsome yet casual at the

| same time,” says Weiss. Curtains
in Brunschwig & Fils’s Mogador
taffeta add a formal touch.
Travis & Company armchairs in
Colefax and Fowler’s Thirlmere.
Walls painted in Navajo White
and trim in White Dove, both by
Benjamin Moore.
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ALICE GORDON: This house suggests that you
start a project by asking yourselfhow much
funyou can have.

PALMER WEISS: You know, after five seconds
on the phone with this client, who's origi-
nally from Texas, I could tell she was super-
funky and funny. Right off the bat she said,
“Ilove color! Iwant to have fun!” It’s excit-
ingtolearnthat’s how things will go. She
left alot of the choices to me. I should make
abook of her e-mail responses to whatever
Iran by her: She had so many ways to tell
me that sheliked things.

Forexample?

WEell, once I proposed doing orange trim on
a blue pillow, and she wrote back, “Pipe it
like it’s hot!” Or she would play like Inspec-
tor Gadget and write, “Go, Gadget, go!"—not
just about a gadget but about almost any-
thing. Durability and family were the over-
arching themes—she and her husband
have two kids and two dogs. Most of the time
Ishowed her one thing, and we went ahead
and bought it.

The colors look straight out of a gelato shop—
banana, blueberry, lemon, lime, watermelon,
mango, what else? How do you make them all
work well togetherin one house?

It's intuitive and comfortable for me. That
said, acommon question I get from clients
is, “How are you going to deal with this flow
of color and pattern?” It’s true, when you're
working onlarge houses such as this one,
you don’t have to worry so much about it.
The thread through rooms is often spun by
complementary colors or hints from the
previous room. Ifit all looks good when I
lay out the swatches on the sea of sisal
carpetin my office,  know it’s going to work.
How did you arrive at the astonishing green
walls in the dining room?

It took 20 people practically living there,
painting and sanding and wiping down
dust, then doing it over and over again
until the walls were like green mirrors.
The color came from the curtain fabric.
My mom [Charleston, South Carolina,
designer Kathleen Rivers] likes to build a
room around an antique rug, but for me,
thelaunching pad is usually a fabric. This
one walks the line between old-school
bargello and modern. The client is young,
and shedidn’tbat an eye when I suggested
lacquered green walls and bright yellow
chairs. We wanted to balance the formality
of tradition with the fresher, more relaxed
approach appropriate for California.

The Pacific clearly influenced the family
room. That blue!

One thing that drove this house was the
practicality of living with two small
children. Trampoline parties on the sofa
stretch thelimits. This is the media

room, too, so going dark allowed it to be
both kid-proof and cozy. You see blue water
and blue sky out the bay window. I love
playing with different saturation levels of
the same color. Blue has so much depth.
With red you can quickly get too orange or
pink, but with blue you can turn the dial
45 times and it will still be blue. For a
shocking contrast, the orange pillow and
trim could have been yellow or any warm
color. I didn’t want to go overboard, just
play a little bit. There’s more orange across
thehall, in the Prozac room.

The Prozac room? Please explain!

That’s what we call the sunroom. It opens
onto the roof deck, which, by the way, is
never used because the temperature rarely
rises above 6o degrees. I warned my client
that she didn’t know what she was getting
into by moving to San Francisco. Ilove this
city, but the fog is a drag, and I've spent the
last13 years trying to dispel the gloom
through design. This is the only room she

ever shot me down on. At
first the palette was going
to be black and yellow—
shades of black and yel-
low, not bumblebee. But
when I showed her my
idea, she said, “No. You
sold me on Prozac, and
Iwant the Prozac.”

The husband’s more muted
study seems calmingin a
completely different way.
Does he go there to
disappear?

No, he’ll shut the door to
be on the phone, but when
it’s open the kids will
come in and work at their
teeny schoolhouse table
while he sits at the com-
puter or hangs out with
them. The study sofa is
apullout, and a daybed in
the massive bay window is big enough to
sleep two kids. There’s not a ton of guest
space in San Francisco.

You'’ve said you picked up interior design
from your mother “by osmosis,” but studying
art and your own life experiences must

have sent you down your own path. Do you
have a best lesson from her? Has your work
informed hers?

My greatest achievement in life was when
my mom started calling me to ask design
questions. If you lined up our work side by
side, you wouldn’t know we were in the
same family. She’s a classicistatheartand
works mostly with earth tones. Iuse

more color. Our house was meant to be lived
in, soIlearned accessibility from her.

She loves working with crafts- and trades-
people, and it’s my favorite part of the job
too. Even now, visiting studios is like walk-
inginto Narnia. One important, counter-
intuitive thing my mother taught me is
that decoration is exhausting. It’s wonder-
ful, but the temptation is to poop out at the
25th mile. My mom won'’t let you go home
until your hands are bleeding from hang-
ing pictures. You can work on a project

for two years, but you're only as good as the
last picture you hang.

ABOVE: A plush custom-made settee lends an inviting tone to the entry. Vintage Oushak rug. oPPOSITE:
“With bright colors in other rooms, we wanted the husband’s study to feel more serious and masculine,”
says Weiss. Charles Stewart Company sofa in Dorian Bahr’s Royal mohair. Walls painted in Benjamin
Moore’s Durango. Pillows in Jed Johnson’s UAfricain. Marlow drum stool, HD Buttercup. Carpet, Stark.
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“Blue has so
much depth.
With red you can
quickly get too
orange or pink,
but with blue you
can turn the dial
45times and it
will still be blue.”

—PALMER WEISS
BENJAMIN MOORE’S
NAPLES BLUE

The family room sofa,
in Schumacher’s
Midnight Blue Cotton
Club velvet, is piped
in the same cerulean
blue as the painted
bookcase. Weiss
pulled the hue from
the pair of pillows

in Muriel Brandolini’s
Blue 2 print. Bryant
Street coffee table,
Crate & Barrel.
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ABOVE: Calacatta marble walls and a gleaming Réve tub by Kohler
brighten the master bath. Fittings by Harrington Brass Works.
Wall hanging, LAviva Home. RIGHT: In the daughter’s room, Soane
Britain’s Petal swing-arm light glows above a West Elm side table.
The walls are painted in Benjamin Moore’s Sail Cloth.
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ABOVE: San Francisco designer Palmer Weiss. LEFT: “The daugh-
ter’s room is very feminine,” says Weiss, who used Pindler’s
Mayer stripe for the canopy and bed skirt, and Raoul Textiles’
Amijao for the headboard and curtains. oPPOSITE: “Even in the
fog, the sunroom always seems cheery, and we wanted to echo
that in the Palm Beach decor,” Weiss says. Wicker chair and sofa,
Mainly Baskets. Rug, Dash & Albert. Curtains and pillows in
Gastén y Daniela’s Paradiso. FOR MORE DETAILS, SEE RESOURCES
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For a couple and their young daughter, Turner
created a richly layered living room that he
~calls “traditional yet cool.” The upholstered
seating is all by'George Smith, with comple-
mentary fabrics: Rosa Bernal’s Versailles for
the chairs, Donghia’s Ondulato for the sofa,
and Osborne & Little’s Eriskay for the bench.
Coffee table by Harbinger. Walls painted in
Benjamin Moore’s Briarwood. Rug, Mansour.
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LOVELY
LIVES
HERE

IN A FAMOUSLY
SHOWY TOWN, DESIGNER
NATHAN TURNER
MAKES THE CASE FOR
QUIET GLAMOUR
IN A 1930s BEL AIR
HOUSE, SAVE FOR ONE
BOLD GESTURE—
AN OUTRAGEOUSLY
FEMININE
LAVENDER STUDY.

INTERIORDESIGN Nathan Turner

INTERVIEW David A. Keeps
PHOTOGRAPHY Victoria Pearson
PRODUCER Doretta Sperduto
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DAVID A. KEEPS: This living room
has shades of dusty rose and lilac,
along with sage and rust. Why
such throwback colors?

NATHAN TURNER: My clients arein
their early 30s with a five-year-
old daughter, so these old hues
feel new tothem, and as achild
of the 1980s, I remember these
colors fondly. I'm also a big lover
of “old lady” style. My favorite
thingisusing granny chintz in
anupdated way, so the palette

of theliving room spun out of the
colors in the Rosa Bernal floral
fabricIchose for the curtains
and chairs. Bright colors that
pop tend towear on you after a
while; these are muted but not
blah, like so many of the 1980s
colors. They have depth, clarity,
and light, like watercolors,
which makes them more sophis-
ticated and timeless. Using
softer hues instead of 18 shades of beige

is a great way of doing color without being
overwhelming.

The wife’s study, however, is a lesson in

the power of color. Do you call that shade
shocking purple?

I call it French lavender, like French blue,
because it has somuch gray in it. The

room has a beautiful bay-window seat, so
Iwanted it to be a happy place to sitand
read. But at the same time, on a cloudy day
you don't want a color that’s so cheery, it's
obnoxious. I wanted a lavender that you
might find on vintage cosmetics if you were
rummaging through a 1940s dresser.
Thewalls havelayers of gray strié, so it looks
like they were painted bright lavender

100 years ago and someone has been chain-
smoking in the room ever since.

What'’s the real history of the house?

It’s a Bel Air Hollywood Regency home from
the late 1930s—before people went bonkers
building big houses—and it has an old-
fashioned layout: a step-down living room,
a small kitchen, and alarge dining room
with French doors opening to the garden. It
feelslike a setting for a 1950s Slim Aarons

photograph, and although my clientis a
super-fashionable girl, she has that same
ladylike spirit.

So would you call a green dining room tradi-
tional with a twist?

Iused a de Gournay paper, which satisfies
the classic vibe but is more frequently
seen in blues and grays. This pattern
features lily pads and lotus flowers in an
almost acid green that complements the
colors of the garden outside, so it all feels
like one space. The wallpaper was tradi-
tional; hanging a Damien Hirston it
makes it modern.

Why does the color blue play such a large
rolein this house?

Blue lifts your mood. In the powder room,
thewalls are a bright robin’s-egg hue with
trelliswork in a bluish gray, and it has

no function other than tolook like an exotic
Auntie Mame room. In the daughter’s bed-
room, the blue floral wallpaper and
upholstered twin headboards conjure an
old-fashioned storybook setting and are

a great backdrop for a dresser painted
canary yellow. It’s a room that can grow up
with her. Blue is such a happy, serene color.

Is that a California design mantra?
I'm a fourth-generation native,
and certain preppy California
things are part of my aesthetic:
wicker, rope, navy, and the color
of sand. In the upstairs family
room, everything—the walls,
the trim, the carpet, the window
seat, the sofa—is blue or beige,
which feels so cozy and casual.
And of course there are stripes.
I've never met a stripe I didn’t
like; they're great sidekicks to
solids and patterns.

In the guest room, pattern
dominates and turquoise lamps
arethe accent. What was the
strategy?

Thisis the closest I will ever get
to abeige room. I fell inlove with
these Muriel Brandolini fabrics
that have slightly metallic
prints—not silver and gold, but
more bronze or pewter or the
lustrous colors you see in seashells. They
go so well with the antique European
furniture. And the blue keeps the space
from being boring. When it comes to
turquoise, Ilike the color of the gemstone
and Turkish turquoise, as opposed to
Palm Springs turquoise.

How do you manage to pull off so many
patternsin one space?

Because all the fabrics were in the same
tones, I justkept adding, and nothing
offended the others. The secret to mixing
printsis getting the palette right. I don’'t
think the scale of a print matters, but the
density of the pattern does. An intricate
pattern on aheadboard is fine, butifyou’re
upholstering walls, the pattern needs
breathing room.

You're crazy for padded rooms, aren’t you?
Iwill remind everyone that I'm a child of
the '8os, but that doesn’t mean I want puffy
walls with batting under the fabric. People
ask me why I don’t just put up paper. ButI
can feel the texture of an upholstered wall
by looking at it. I find it oddly soothing. If
you're going to do it, do it all—the walls, the
headboard, the curtains, and the shades.

“Lavenderisn’t as girly as pink. It's
more ladylike. The right shade can be
cheerful and mysterious.”

—NATHAN TURNER
BENJAMIN MOORE’S AMETHYST SKY

ABOVE: Turner designed the window seat in the wife’s study as a plush perch with a cushion in Gaetano’s
Concorde velvet, trimmed in piping that “looks like a fuzzy caterpillar.” Vintage stool in a Ralph Lauren
Home linen. Shades in Nicky Haslam Design’s Midday Lace. oPPOSITE: The study’s walls were painted
lavender, then streaked with gray for a more subdued effect. An ornate Bagueés chandelier pairs with a
streamlined 1960s desk. Cadman carpet, Stark. Ceiling painted in Farrow & Ball’s Pavilion Gray.
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To balance the
formality of the
de Gournay
wallpaperin the
dining room,
Turner chose the
Cracked Ice
rattan chair from
McGuire and a
plaster chandelier
from Harbinger.
Doors and trim
painted in Dunn-
Edwards’s Swiss
Coffee.
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LEFT: “Blue is so soothing to me,” says Turner, who used Vanuatu Twilight
wallpaper from Anthropologie in the daughter’s room. Headboards in Peter
Dunham Textiles’ Lamu. Bedding, Leontine Linens. BELow: On the patio,

a Restoration Hardware table is paired with Malawi chairs by Jeffrey Alan
Marks for Palecek. Pillows in vintage African textiles.
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ABOVE: Los Angeles-based designer Nathan Turner in the family room.
RIGHT: In the master bedroom, walls and headboard upholstered in Jasper’s
Indian Flower fabric create a fresh, breezy backdrop for fine antiques,

such as this neoclassical wooden chest of drawers from Kristen Buckingham.
Vintage Italian lamp from Eccola. Bedding by Leontine Linens.
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r-“calm, clean, ethnic chic,” Turner mixed
iel'Brandolini fabrics with muted metallic
:  forthe guest bedroom’s walls and bed.

Bedding, Leontine Linens. oPPOSITE: Moroccan
metal accessories'add a well-traveled look to a
leather-inlaid desk'from Magus Antiques.
Cameron lamp by Christopher Spitzmiller from
Mecox. FOR MORE DETAILS, SEE RESOURCES
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Alisting of designers, manufacturers, distributors, and retailers featured in this issue.
Forcomplete product information, go to housebeautiful.com/resources.

THE SYMBOL (T) = TO THE TRADE.
“To the trade” means a
manufacturer sells primar-
ily to design professionals.
Many design centers offer
hourly decorating and
shopping services that can
assistyou, some fabric
shops, workrooms, and web-
sites may be able to place
an order for you as well.

PAINT

BENJAMIN MOORE
benjaminmoore.com

C2 PAINT
c2paint.com
DUNN-EDWARDS
dunnedwards.com
FARROW & BALL
farrow-ball.com
GLIDDEN
glidden.com
PRATT & LAMBERT
prattandlambert.com
SHERWIN-WILLIAMS
sherwin-williams.com

VALSPAR
valsparpaint.com

FABRIC & WALLCOVERING
BRUNSCHWIG & FILS (T)
brunschwig.com

CLAREMONT (T)
claremontfurnishing.com

CLARENCE HOUSE (T)
clarencehouse.com

COLEFAX AND FOWLER (T)
through Cowtan & Tout
cowtan.com

DONGHIA (T)
donghia.com

DURALEE (T)
duralee.com

GAETANO (T)
gaetano-usa.com

GALBRAITH & PAUL (T)
galbraithandpaul.com

GASTON Y DANIELA (T)
gastonydaniela.com

HOLLAND & SHERRY (T)
hollandsherry.com

HOLLY HUNT (T)
hollyhunt.com

KRAVET (T)
kravet.com

MANUEL CANOVAS (T)
through Cowtan & Tout
cowtan.com

OSBORNE & LITTLE (T)
osborneandlittle.com

PERENNIALS (T)
perennialsfabrics.com

PETER DUNHAM
through Hollywood at Home
hollywoodathome.com

PETER FASANO (T)
peterfasano.com

PHILLIP JEFFRIES (T)
phillipjeffries.com

PIERRE FREY (T)
www.pierrefrey.com

PINDLER (T)

pindler.com

POLLACK (T)
pollackassociates.com
QUADRILLE (T)
quadrillefabrics.com
RALPH LAUREN HOME
ralphlaurenhome.com
RAMSAY GOURD HOME (T)
ramsaygourd.com
RAOUL TEXTILES
raoultextiles.com
ROGERS & GOFFIGON (T)
rogersandgoffigon.com
ROMO (T)

romo.com

SANDERSON
sanderson-uk.com
SCHUMACHER (T)
fschumacher.com

SUNBRELLA
sunbrella.com

FURNISHINGS &
ACCESSORIES

ANTONIO PIO SARACINO (T)
antoniopiosaracino.com

ARHAUS
arhaus.com
BALLARD DESIGNS
ballarddesigns.com

BUNNY WILLIAMS HOME
bunnywilliamshome.com

CENTURY FURNITURE
centuryfurniture.com
CHARLES EDWARDS
charlesedwards.com
CHRISTOPHER GUY (T)
christopherguy.com
CIRCALIGHTING
circalighting.com
COUNTRY CARPET
countrycarpet.com

CRATE & BARREL
crateandbarrel.com

CURREY & COMPANY (T)
curreycodealers.com
DASH & ALBERT
dashandalbert.com

DURALEE (T)
duralee.com

ECCOLA
eccolaimports.com
GEORGE SMITH (T)
georgesmith.com
GLOBAL VIEWS (T)
globalviews.com
HARBINGER
harbingerla.com
HD BUTTERCUP
hdbuttercup.com
JOHN LYLE (T)
johnlyledesign.com
JOHN ROSSELLI &
ASSOCIATES (T)
johnrosselliassociates.com

JULIAN CHICHESTER (T)
julianchichester.com

LAVIVAHOME
lavivahome.com

LEONTINE LINENS
leontinelinens.com
LUMIERE
lumiereinc.net
MANSOUR (T)
mansourrug.com
McGUIRE
mecguirefurniture.com
MECOX

mecox.com

OOMPH
oomphonline.com
PALECEK
palecek.com
REMAINS LIGHTING (T)
remains.com

RESTORATION HARDWARE
rh.com

SOANE BRITAIN (T)
soane.com

SOLARIA LIGHTING (T)
solaria-home.com
STARK (T)
starkcarpet.com

VAUGHAN (T)
vaughandesigns.com

KITCHEN & BATH

KOHLER
us.kohler.com

SILESTONE
silestoneusa.com

STROM PLUMBING
BY SIGN OF THE CRAB
signofthecrab.com

WOLF
subzero-wolf.com

DESIGNERS

47 CALEB ANDERSON
calebandersondesign
.com

52 AMANDANISBET
amandanisbetdesign
.com

56 DONNA LENNARD
ilbucovita.com

LIBBY LANGDON
libbylangdon.com

60 KIRSTEN FITZGIBBONS
& KELLI FORD
kirstenkelli.com

62 KATHRYN M. IRELAND
kathrynireland.com

67 CHRISTOPHER PEACOCK
peacockhome.com

74 JULIABUCKINGHAM
buckinghamid.com
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FrogTape® is the only painter’s tape treated with PaintBlock® Technology.
PaintBlock forms a micro-barrier that seals the edges of the tape,
preventing paint bleed. Visit frogtape.com to see PaintBlock in action, get
painting tips and more!

la®

frogtape.com

AKDO (T)
akdo.com 82 CATHERINE BROWN
PATERSON

DACOR catherinebrown

dacor.com paterson.com
AR NATURAL 92 RAMSAY GOURD
damarstone.com rgavt.com
FINE LINE KITCHENS 100 BRUCE SHOSTAK
& BATH shostakandcompany
finelinekitchensinc.com -com
GROHE 110 PALMER WEISS
grohe.us palmerweiss.com

THE GROTHOUSE
LUMBER COMPANY
glumber.com

HARRINGTON BRASS
WORKS
harringtonbrassworks
.com

120 NATHAN TURNER
nathanturner.com

132 CHRISTIAN SIRIANO
christiansiriano.com

CORRECTION

On page 86 of our July/August issue, the caption describ-
ing Janet Gregg’s master bedroom gave the incorrect
credit for the monogrammed pillows (which also appeared
onthe cover). The pillows were made by Leontine Linens
(leontinelinens.com).

HOUSE BEAUTIFUL® Volume 157, Number 7 (ISSN 0018-6422) is pub-
lished monthly with combined issues in December/January and July/
August, 10 times a year, by Hearst Communications, Inc., 300 West
57th Street, New York, NY 10019 USA. Steven R. Swartz, President &
Chief Executive Officer; William R. Hearst I, Chairman; Frank A. Ben-
nack, Jr., Executive Vice Chairman; Catherine A. Bostron, Secretary;
Hearst Magazines Division: David Carey, President; John A. Rohan, Jr.,
Senior Vice President, Finance. © 2015 by Hearst Communications, Inc.
Allrights reserved. House Beautiful is a registered trademark of Hearst
Communications, Inc. Periodicals postage paid at New York, NY, and
additional entry post offices. Canada Post International Publications
mail product (Canadian distribution) sales agreement No. 40012499.
Editorial and Advertising Offices: 300 West 57th Street, New York, NY
10019-3797. Subscription prices: United States and possessions: $24 for
oneyear. Canada and all other countries: $40 for one year. Subscription
Services: House Beautiful will, upon receipt of a complete subscription
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for delivery by the Postal Service or alternate carrier within 4-6 weeks.
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PROMOTION

IDEAS

BENJAMIN MOORE AURA® EXTERIOR PAINT

Mother Nature doesn t stand a chance against Aura Exterior.
It s specially designed to be hard on the surface to withstand
the elements and resist fading, while being flexible underneath
to protect against cracking and peeling. And thanks to our
exclusive Color Lock® technology and our lifetime guarantee,
the color will look like new season after season. Benjamin
Moore. Paint like no other™. To find an authorized retailer near
you go to BenjaminMoore.com.

CORBETT LIGHTING
Modernist serves as both an avant-garde
art piece and an irresistible lighting
fixture. Presented in two leafed finishes,
a fantastic handcrafted center structure
evokes a cityscape or Art Deco theme.
For more information visit
CorbettLighting.com.

STRESSLESS®
SKYLINE RECLINER

Stressless seating is crafted to fit and move with the

body for the ultimate comfort experience. The new Stressless
Skyline has a retro-inspired look that
enhances any room style. For more
information call 855.374.5777 or visit
DiscoverStressless.com.

WHAT S

N“’”” t

WHAT'S NEW, WHAT'S NEXT

Join the New York Design Center from

210 9 pm on September 17 for the seventh
annual “What s New, What s Next” showcase
of new ideas, materials, and products.

The event will feature exciting presentations
from editors and top industry professionals.
For more information and to RSVP, please
visit NYDC.com/WNWN.

HOUSEBEAUTIFUL.COM/PROMOTIONS

DESIGN FINDER
HOME FURNISHINGS
RESOURCES

AKDO
AKDO.com
800-811-2536

ARTE
Arte-International.com
866-943-2783

ATLANTA DECORATIVE ARTS CENTER
ADACAtlanta.com
888-568-2322

CENTURY FURNITURE
CenturyFurniture.com
800-852-5552

CHRISTOPHER GUY
ChristopherGuy.com
800-476-9505

CRYSTORAMA
Crystorama.com
516-931-9090

FINE FURNITURE DESIGN
FFDM.com
336-883-9918

GROTHOUSE LUMBER COMPANY
Glumber.com
610-767-6515

INNOVATIONS IN WALLCOVERINGS
InnovationsUSA.com
800-227-8053

LENOX
Lenox.com
800-223-4311

NATUZZI SPA
Natuzzi.us
336-887-8300

NIERMANN WEEKS
NiermannWeeks.com
410-923-0123

NO. 9 THOMPSON
JimThompsonFabrics.com
800-262-0336

SERENA & LILY
SerenaandLily.com
866-597-2742

SHERRILL FURNITURE
SherrillFurniture.com
828-322-2640
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D ® Interior design is my passion—it’s the only thing I do outside of work. Our sitting
room in Connecticut is filled with antigues and colorful, eccentric pieces we found nearby
on weekends. The decor is playful and light, because my partner, Brad, and I have
stressful jobs during the week, and we come here to relax. I love what I do, but I do get sick
of clothes, so here we can look at other beautiful things. When we bought thzs house
I'said, Twonderifwe’ll use this room?” And we do—every day. €

CHRISTIAN SIRIANO FASHION DESIGNER
DANBURY, CONNECTICUT

132 HOUSE BEAUTIFUL

PRODUCER DAYLE WOOD STYLIST DAVID M. MURPHY PHOTOGRAPHER MELANIE ACEVEDO.

FOR MORE DETAILS, SEE RESOURCES
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USE OFFER CODE HBSP1515
DETAILS BELOW



CURATEDKRAVET.COM

LOOK NO FURTHER.

-ALEXA HAMPTON

TR TR T

DESIGN. CLICK. DELIVERED.
TO THE TRADE



